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e, especiaII;l now that most schools in the
US are out forsumimer break. Consumers are ewke uﬁ‘fo_r the
traveling time they lost during the months of restrictions and many are
choosing their cdrs as‘ameans of escape.

Learn why morejand more people will be behind the wheel in the coming
mof@s and why radio is the best medium to reach these consumers.
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‘1. Aceording to.a Katz Media study,
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of Americans went on
a road trip during
summer of 2022.
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In 2022:

Road-trippers took an
average of 2 road trips.

The average length of a
road trip was 5 days.

Roughly = road trips
were taken |

See last page for sources
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Nearly 9 in 6Ai’ner‘ ansf ’n&t\o travel
“the san é/a aount~Gs or more this
summer than théy did last summer.
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Inflatic s, but not dwl
/'t

Personal
summer |
affecting
of fly toith

Choosing less expensive  Engaging in cheaper  Driving instead of flylng
accommodations activities to destination
and/or destinations

Ta ing fewer trips Traveling for fewer days

Traveling a shorter
distance

% of likely travelers taking action as a result of inflation

“This year, as prices and interest rates continue to push higher, we're seeing more signals that

vacationers are adapting their plans. Many are still going somewhere, but they’'re being more
thoughtful about how they’re spending.”

‘, - Ted Rossman, Senior Industry Analyst at Bankrate.com
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But is it just about SCIViI"Ig money? The majority of Americans have positive views
of travelingin'their personal vehicles.

When it comes to traveling in
personal vehicles, it's personal.

Comfortable
People can have strong feelings
about their cars and the benefits
they deem important enough to
make it a preferred mode of
transportation.

Convenient

Reliable

According to Mintel's Role of
Transportation study, cars provide
a sense of freedom and security and cOYgEotssaible
tap into highly valued perceptions
of comfort, convenience, reliability,
and safety.

RAPJ,Q See |last page fopsources






of their travels to explore shopping,

oad- p rs take full advant
di nd entertainment-b n lgute and at their destinations.
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) pritansstopfit restaur

and grocery stores while
a road trip.

\ are open to checking out
the local radio stations
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800/ of Americans listen to
O audioIN THE CAR.

The strength of in-car audio listening stretches across all generations

and ethnicities.

79% 7% 80%

% of each ethnicity who listen to audio in the car
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% of each generation who listen to audio in the car
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AM/FM
messaging ¢
10 car-users

73%

AM/FM Radio  Owned Podcasts  OF
Digital Music

. % who use audio source in-car
[Nr4 RADIO

= AM/FM Radio 88%

% shcre'of ad-supported audioin car/truck
...and ad-supported Fﬁdio makes
up nearly 9 outo h,fvéi“y 10 minutes
spent listening to audio in the car.
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Grocery
Auto aftermarket

Dept. store A

erchandisers / »

Telco B—

J . .,Radio impacts consumer behavior, leading

| toa+29% lift in online search activity, and a
B +22% lift in store traffic. .

And radio delivers an average-$12.return-for.

33

Dept. store B
Gas
Retail

Home imp. stores

Snacks _ every dollar spent.on ads, including large
Beer ! returns for the the categories you'd likely :
R encounter while on a road trip, such as
Candy grocery, gas, retail, QSRs, and snacks.
Soft drinks [
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Slide 3: Katz Media 2022 Road Trip survey. September 2022 (A18-64)

Slide 4: The Vacationer Summer Travel Survey & Trends 2023 (A18+)
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Slide 7: Mintel, R)ole of Transportation, April 2023 (A18+ internet users who have used a mode of transportation in the past 12
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Slide 8: Katz Media 2022 Road Trip survey. September 2022 (A18-64)

Side 9: Katz Media 2021 Road Trip Survey, May 2021 (A18+)
MRI-Simmons Winter 2023 weighted to the population (A18+ who prefer road trips over trips requiring a flight or who
often go on long car trips for vacation); any agree
Katz Media 2022 Road Trip survey. September 2022 (A18-64)

Slide 10: MRI-Simmons Winter 2023 weighted to the population (Al8+; Gen Z Al8+ respondents only); audio includes AM/FM,
internet, apps, and satellite

Slide T: Edison Research with Amazon Music, Wondery, and ARTI9, The Infinite Dial 2023 (A18+ who have driven/ridden in car in
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