[ht PODGASTING B0OM

A comprehensive study of radio, audio,
and podcasts listeners in Poland

Radostaw Sgczek, creative group head
Michat Dobrzanski, head of research and development

TANDE|(|IIEDIA

OOOOOOOOOOOOOOO

Paris, egta MIM conference, 30.01.2020



HRoT (01.2013) WE KNEW THE
PODGASTo ARE. LISTENED T0 BY

EVER
2 Nielsen for Storytel
O Kantar for KBR

Kantar for TOK FM

‘| 2 LAST MONTH
(O Nielsen for Storytel (18-49)
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BEFORE WE oTART... ,
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MARKET OVERVIEW - POLAND

MEDIA CONSUMPTION I-1X 2019
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TGI, Kantar Polska; Radio Track, Kantar Polska; Starcom

DAILY RADIO TSL (h’min)
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RADIO ADVERTISING SHARE
(IN %, NET)

2010 2019 I-llIQ
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2018: 270 MLN EUR
ADULT CONTEMPORARY ~5000 EMPLOYEES

ROCK

~10 MLN LISTENERS
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WE ARE THE AGORA RADID AND GINEMA BROKER

RADIO AND CINEMA
ADVERTISING BROKER

CREATING
UNIQUE AND DEDICATED
CONTENT
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PODCAST
AUDIO ADVERTISING

COMPANY/PERSONAL BRANDING

(PARTICIPATION OF EXPERTS/EXPERT
PLACEMENT)

IIEDIA

CREATIVE
FORMATS

M

PRODUCT PLACEMENT
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UNIQUE MONETIZATION MODEL OF TOK FM PODGAGTS — UBSGRIPTION...

= 20000

5 EUR/M of pald SUbscriptionS
TOKE - and it's only the beginning

NETFLIX 8 EUR/M

70 000 100 000 10-15h

MONTHLY ACTIVE EPISODES OF NEW PODCAST
USER ACCOUNTS IN LIBRARY CONTENT DAILY TQHDE “M |‘H| EDIA
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..AND ADVERTISING. BUT IN LATE 2010, THE MARKET WAGN'T READY VET.
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WE RAD REALISED THAT WE NEED T0 GONDUGT A RUGE MARKET REoEARCH




oUMMER 2013 - AUDIO/RADID/PODGAGT STUDY

FIELD AND ANALYSIS BY PUBLICIS GROUPE
CAWI, N=1000-1200 EACH
o AUDIO STUDY
RADIO FM/ONLINE STUDY
PODCAST STUDY

GROUPE
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EAT

PODGASTS AND LISTENERS WERE EVERYWRERE SLEEP
LISTEN

REPEAT




£ WERE READY SINGE YEARG

13:26

Wizyta Erdogana w Waszyngtonie

Polgczenie

( WLACZ RADIO & )

Polecamy
ﬁ @ ( SLUCHAJ » ) ﬁ
Jak praca zmienia si¢ dzi$ Czy
w géwnoprace zroz
W studio: prof. Przemystaw Czaplinski W stu
Zaprasza Ceozary tasiczka Zapra
Podcasty KATEGORIE
NAJNOWSZE POPULARNE OBSERWOWANE

Najnowsze wydanie serwisu

informacyjnego
A ¢ Q 2
Stant Ramowka Audycje Szuka Moj TOK
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HE MARKETERS" INVESTMENTS DID NOT HAPPEN WITHOUT THE REASON
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FOR OUR GUSTOMERS, THE MOST IMPORTANT ARE...

TARGET PREMIUM
) HIGH ADV. ACCEPTANCE

1 RELIABLE, EXPERT CONTENT

TIME SAVING
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WHY DO WE CALL [T A BOOM? - #1 ADVERTISERS

Astonishing increase of advertiser's demand
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Independent hosts offer increased very significanly




WHY DO WE GALL IT A BOOM? - #3 LISTENERS

Huge Increase of podcasts awareness and listeners



PODGASTS MONTHLY REACK N POLAND

270/ LISTENED TO PODCAST
IN LAST —
= MONTH

@ EVERY FOURTH POLISH

INTERNET-USER LISTENS
‘ TO PODCASTS

65% 55«

OF THEM STARTED HEAVY USERS -
WITHIN LAST YEAR WEEKLY LISTENERS

Podcasts listeners study - Publicis Groupe for Tandem Media 2019
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PODCASTS LISTENERS
PROFILE
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PODGAGTS LIGTENERS PROFILE

LOCATION
V&
AGE
80%
q LIVE IN URBAN AREAS
EUN
" 38% .
== 1 G
18-24  \_ 25-34 35-44 )  45.54 55+

33% 67%
MEN WOMEN — 1anDE|Il|I|[EDIA
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Podcasts listeners study - Publicis Groupe for Tandem Media 2019



JOBS

247,
DECISION-MAKERS
MANAGERS/OWNERS

373 AFF

PODGAGTS LIGTENERS PROFILE

EDUCATION

<

51%
HIGHER EDUCATION
(GRADUATE)

203 AFF

INCOME

25%
WITH HIGH INCOME
WHILE 13% AMONG
NON-LISTENERS

192 AFF
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INTEREST/MEDIR PERGEPTION

INTERESTS MEDIA PERCEPTION

% @ ZoboNl RELIABLE CONTENT [EAC%
790, 730, 72, NEWS PORTALS [ 50 %
raDiO [N 2 6%
FILM, BOOKS, SCIENCE, NEWS

=D ég] ik VIDEO ONLINE [ 20
19%
69% 69% 38% "

SOCIAL MEDIA 14%
SPORT, SOCIAL CELEBRITIES
HEALTH PROBLEMS LIFESTYLE

TANDE|IlIIEDIA

RRRRRRRRRRRRRRR
Podcasts listeners study - Publicis Groupe for Tandem Media 2019



[[oTENING HABBITS

PLACES AND MOMENTS DEVICES USED

m < 4
75% 43% 38%

AT HOME MOVEMENT HOUSHOLD DUTIES
87%
EADPHONE

N = & = oo
25% 19% 15% 6%

WALKING WORK SPORT SHOPPING 219 735%
SMARTPHONE
PC 50%

LAPTOP







READY 10 PAY FOR THE GONTENT

willing to pay

uses paid podcasts ----o
' for podcasts

sites/apps :
=
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Podcasts listeners study - Publicis Groupe for Tandem Media 2019



ADVERTISING AGGEPTANGE

75% podcast sponsored by a brand
73% brand recommendation by a host
71 % podcast created by a brand

40% Spots
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Podcasts listeners study - Publicis Groupe for Tandem Media 2019




PUDCASTo PROMOTION - WHAT WE DID o0 FAR Ag TANDEM MEDIA

NAUKA | |
CHOLOGIA

B2B campaign - benefits of digital+FM
- ads/mailing/gadgets

Radiowa Akademia Nauk

free access codes to TOK FM podcast library

Godzina Filozofow

press releases

bu; Dostep Premium Tok FM
remium TOK FM to petna, Pozbawiona
y?'tama Z podcastéw TOK F.
ilnej TOK Fi '
n.pl

Aby aktywo

reklam

presentations on marketing conferences 2

st tour of presentations in media houses:
podcast trends in Western World




PODGASTS PROMOTION - WHAT WE DID o0 FAR Ao TANDEM MEDIA

#PODCASTBOOM

podcasts listeners RESEARCH 3

launch of research: conference (MMP Insight Day)

press releases reporting results
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Czas na
insert in Media & Marketing Polska magazine podcasty!

Raport z badania polskich odbiorcéw podcastéw 2019

articles/podcasts in media/marketing/mainstream
titles



PODGASTS PROMOTION — WRAT WE ARE DOING RIGHT NOW AS TANDEM MEDIA

2nd tour of presentations in media houses and marketers:
telling about Polish podcast listener 4

building the independent podcasters network
— Tandem Media as a broker

offering podcasts made by other Agora stations
— /tote Przeboje and Rock Radio

the very first media and marketing industry podcast
created jointly by Tandem Media & Marketing Polska
magazine — as a next step industry medium

a new podcast listeners research in summer 2020
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[HANKo FOR LIoTENING!
HAVE A NIGE FLIGRT BAGK HOMEL



