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The coronavirus pandemic has forced businesses to think and 
act differently about how they work and how they 
communicate with employees and customers.  

In order for broadcasters and marketers to respond 
appropriately, it’s important to understand how Canadians 
are feeling.

The following provides highlights from Maru Canada’s  March 
16 to 20th, 2020 report that took a daily look at the evolving 
feelings, thoughts, perceptions, and behaviors of consumers 
during the first weeks of isolating during COVID-19 pandemic.  

Canadians want to connect - Radio is how they can connect 
with their community during this time.
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