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INDEX %

RADIO REACHES 91% WEEKLY: A18+ SHOPPED IN PERSON AT A VOLKSWAGEN DEALERSHIP IN THE PAST 12 MONTHS

64% 
INDEX 

129

SEX:

36% 
INDEX 

72

AGE BREAKDOWN: 
AVG AGE 47

INDEX  98

HHI: AVG  $111,000 INDEX 112

11% 9%

26% 26%

12% 10%

< $40,000 $40,000 -
$59,999

$60,000 -
$99,999

$100,000 -
$149,000

$150,000 -
$199,000

$200,000+

INDEX 77
INDEX 70

INDEX 104 INDEX  124

INDEX  129

OCCUPATIONS:

PARENT OR GUARDIAN OF ANY 
DEPENDENT CHILDREN: 47% 
INDEX 170

REGION BREAKDOWN:
INDEX / % TOTAL
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Listen to 
Radio 
while 
living 
their 
lives

APPROX 3%  OF A18+ HAVE SHOPPED IN PERSON @ VOLKSWAGEN DEALERSHIP IN THE PAST 12 MONTHS

91% of them are REACHED WEEKLY 
by RADIO

24%

26%

32%

35%

40%

54%

67%

Snapchat

Pinterest

Twitter

LinkedIn

Instagram

YouTube…

Facebook

RADIO delivers 91% WEEKLY of A18+ who shopped @ a 
Volkswagen Dealership in past 12 months – a higher % than 

popular Social Media websites deliver in past 7 days

Radio Reaches 
83% Yesterday 
of your Target 

SOURCE: NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL 
CANADA – AUTOMTOIVE –DEALERSHPS SHOPPED PAST 12 
MONTHS – IN PERSON - VOLKSWAGEN

73% of shoppers @ Volkswagen Dealerships occasionally / frequently avoids ads on 
the internet when web browsing - Radio has the lowest level of ad avoidance!

23% of their MEDIA TIME* is spent 
with RADIO

83% of them were EXPOSED to 
RADIO YESTERDAY

A18+ SHOPPED @ VOLKSWAGEN 
DEALERSHIP PST 12 MONTHS:

52% of your target finds Radio’s SPORTS NEWS an Important Attribute -> this is 59% MORE LIKELY

36%

39%

91%

Music
Streaming

Video Service
(YouTube)

Internet-Only
Music Service

(Spotify)

AM/FM Radio

Comparing to other audio 
platforms – past 7 days –
AM/FM Radio is @ 91% vs  

39% for Internet-Only Music 
Services (i.e. Spotify)

19%

35%

47%

83%

89%

Community Newspaer

Magazine

Daily Newspaper

Radio

Internet

INDEX:

INDEX 135

55%

17%

8%

MPE

Retired

Tradesperson

INDEX 117

INDEX 74

INDEX 136

A18+ W HO HAVE SHOPPED IN  PERSON AT A  VOLKSW AG EN DEALERSHIP IN  
PAST 12 MONTHS ( INDEX) :

Later that 
same day

Later that 
same week

More than 
a week 
later

Radio Commercia l  motivation to do a  g enera l  Internet/onl ine search: 267 296 355
Radio Commercia l  motivation to vi s i t  a  speci f i c webs i te: 295 291 441
Radio Commercia l  motivation to vi s i t  a  s tore/bus iness : 327 241 301
Radio Loca l -on-a i r radio di scuss ion motivation to access  a  webs i te: 265 252 351
Radio Loca l -on-a i r radio di scuss ion motivation to a ttend an event: 595 302 234
Radio Loca l -on-a i r radio di scuss ion motivation to vi s i t  a  s tore/bus iness : 453 273 292

Purchases  T ime exposed to media  bef ore purchase ( < 30 mins ) : Radio Index 111
Purchases  T ime exposed to media  bef ore purchase ( 30 mins+) : Radio Index 187

Purchases  T ime exposed to media  bef ore purchase ( made purchas e any s tore/past 24 hrs ) : Index 130
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