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% INDEX

RADIO REACHES 91% WEEKLY: A18+ THAT HOLD A VISA OR MASTERCARD GOLD/PLATINUM CREDIT CARD

56% 
INDEX 

114

SEX:

44% 
INDEX 

86

AGE BREAKDOWN: 
AVG AGE 53
INDEX  110

HHI: AVG  $104,000 INDEX 105

12% 13%

26%
21% 19%

< $40,000 $40,000 -
$59,999

$60,000 -
$99,999

$100,000 -
$149,000

$150,000+

INDEX 81 INDEX98

INDEX 103

INDEX  103 INDEX 115

OCCUPATIONS:
47% MPE INDEX 116
28% RETIRED/ SEMI INDEX 121
23% UPPER MPE INDEX 122

PARENT OR GUARDIAN OF 
ANY DEPENDENT CHILDREN: 
33% INDEX 118

REGION BREAKDOWN: 
INDEX / % TOTAL
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Listen to 
Radio 
while 
living 
their 
lives

APPROX 21%  OF CANADIANS  A18+ OWN A GOLD/PLATINUM VISA/MASTERCARD CREDIT CARD

91% of them are REACHED 
WEEKLY by RADIO

7%

13%

13%

15%

20%

33%

51%

Snapchat

Twitter

Pinterest

LinkedIn

Instagram

YouTube…

Facebook

RADIO delivers 91% WEEKLY of A18+ WHO OWN A GOLD/ 
PLATINUM VISA OR MASTERCARD – a higher % than popular 

Social Media websites deliver in past 7 days

Radio Reaches 
77% Yesterday 
of your Target 

SOURCE: NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA 
– CREDIT CARDS HELD ANY OF ( MASTERCARD – GOLD/PLATINUM ETC, 
VISA – GOLD/PLATINUM ETC *MEDIA  MIX RADIO/ TV/ DAILY 
NEWSPAPER/ COMMUNITY NEWSPAPER / MAGAZINE/ INTERNET 

74% of  all A18+ WHO OWN A GOLD/ PLATINUM VISA OR MASTERCARD 
occasionally / frequently avoids ads on the internet when browsing - Radio has 

the lowest level of ad avoidance!

24% of their MEDIA TIME* is 
spent with RADIO

77% of them were EXPOSED to 
RADIO YESTERDAY

A18+ WHO OWN A VISA OR 
MASTERCARD GOLD/ PLATINUM  
CREDIT CARD :

36% of A18+ WHO OWN A GOLD/ PLATINUM VISA OR MASTERCARD find Radio’s Sports News  an Important 
Attribute -> this is 11% MORE LIKELY

91%

27% 19%

AM/FM
Radio

Music
Streaming

Video Service
(YouTube)

Internet-Only
Music

Service
(Spotify)

Comparing to other audio 
platforms – past 7 days –
AM/FM Radio is @ 91% 

vs  27% for Music 
Streaming Video Service 

e.g. YouTube

13%

24%

43%

77%

81%

Community Newspaer

Magazine

Daily Newspaper

Radio

Internet

INDEX:

A18+ W HO OW N A G OLD/ PLATINU M VISA OR MASTERCARD: 
Later that 
same day

Later that 
same week

More than 
a week 
later

Ra dio Commercia l motiva tion to do a  g enera l Internet/online sea rch: 118 128 130
Ra dio Commercia l motiva tion to visit a  specific website: 129 133 147
Ra dio Commercia l motiva tion to visit a  store/business: 115 128 129
Ra dio Loca l-on-a ir ra dio discussion motiva tion to a ccess a  website: 124 123 143
Ra dio Loca l-on-a ir ra dio discussion motiva tion to a ttend a n event: 163 140 131
Ra dio Loca l-on-a ir ra dio discussion motiva tion to visit a  store/business: 146 141 134

Purcha ses Time exposed to media  before purcha se (< 30 mins): Ra dio Index 104
Purcha ses Time exposed to media  before purcha se (30 mins+): Ra dio Index 121

Purcha ses Time exposed to media  before purcha se (ma de purcha se a ny store/pa st 24 hrs): Index 108
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