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1. Data cleaning and alignment

2. Data summary

3. Identify influential variables
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• Awareness
• Brand relevance
• Brand trust
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• Brand consideration
• Response
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67.2%

64.0%

58.2%

55.6%

52.9%

51.1%

47.0%

45.9%

44.3%

42.2%

42.1%

39.5%

39.3%

Motors

Business to business

Travel

FMCG

Telecomms

Government, public sector & charity

Utilities

Restaurants/food delivery

Online information services

Entertainment and Media

Personal care

Retail

Personal Finance
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4.60%

4.70%

4.80%

5.40%

7.90%

9.30%

9.90%

10.80%

11.20%

11.20%
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