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Season

Television
Buying Activity

Optimal Approval Dates
Fall 2018 and beyond
Winter/Spring 2019*

Summer 2019
* if not committed in May 

Radio
Buying Activity

Victoria Day Canada Day Thanksgiving Cyber Monday Valentine's Day Mother's Day Father's Day

High demand events
Mother's Day Father's Day Labour Day Black Friday Christmas/Boxing Day Easter Victoria Day

Optimal Approval Dates

Critical for high demand 
period campaigns and 

special event dates

OctoberMay June July August September

Broadcast 2018 ‐ 2019
Critical Path

Television and Radio Activation

Fall ‐ High Demand Winter ‐ Low Demand Spring ‐ High Demand Summer‐Low Demand

Broadcast 2018‐2019

Summer ‐ Low DemandHigh Demand Spring

May JuneNovember December January February

 Minimum 8 weeks prior to campaign start Minimum 8 weeks prior to campaign start

2018 2019

 Minimum 8 weeks prior to campaign start

Back to school ‐ High Demand Holiday ‐ High Demand Spr. End/Sum. Sales ‐ High Demand
Early sellout and premiums Early sellout and premiums Early sellout and premiums

Fall 2018 Television Buying Winter/Spring 2019 Television Buying Summer 2019 Television Buying

March April


