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A current overview of strategies, initiatives and
studies gathered from TV and radio companies
around the world — updated on a regular basis.

1. Clients and business loss/development

2. Programming

3. The financial impact of COVID-19 on
advertising

4, The need to advertise in times of crisis
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CLIENTS AND BUSINESS

LOSS/DEVELOPMENT!

e First sectors to cancel campaigns: automotive, travel, luxury, out of home food chains, cosmetics
& perfumes, cinema.

e Sectors that are experiencing an increase in sales (grocery retailer, household care product,
personal hygiene, pharma, telco and internet service providers, etc) start
/reducing/ their advertising plans.

e (Cancellation fees approaches:

@)

O O O

Cancellation without additional fees for clients who had to shut down their company
Give opportunity to choose between deferring or cancelling their campaigns.
Voucher system which allow clients to move their commercials to a later period
Postponement till August without any fees

10% of the cancelled value as cancellation fee

e One to one approach - persuade clients to keep the investment, explaining for example the need
to advertise in time of crisis, or try to re-plan together in the second half of the year
e Special promotions:

O

Provide the possibility of adding five additional seconds to the spots that were already

produced in order to allow brands to change part of their communication and adapt it to

the current situation — mentioning home delivery or direct customers to the web shop (e.g.
, Spain)

For those who don't cancel, support their campaigns with additional spots.

Proactively offer to some of advertisers (where it is applicable) to modify the copy or

messages of a campaign instead of completely cancelling it. Help clients adapt their

creative from activation to brand image, brand awareness infomercials, recruitment

campaigns for those who need staff.

Propose a “1+1 measure” (50% of campaign paid, 50% for free)

Offer shorter cancellation periods now for new incoming clients/campaigns to offer

additional flexibility. Provide flexibility regarding advanced booking deadlines.

To be noted: any additional benefit given to clients in these weeks is an “on/off" one shot

benefit, not impacting on their standard conditions

" Information based on egta survey among members,
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https://www.acemetrix.com/insights/blog/how-brands-are-navigating-covid19-pandemic/
https://www.campaignlive.co.uk/article/john-lewis-partners-cuts-marketing-spend-pauses-spring-campaign/1677901
https://www.linkedin.com/posts/steve-van-den-audenaerde-8006933_dpg-media-var-ip-belgium-en-rmb-ondersteunen-activity-6647560672366460928-rWi1

e Cooperate with competitors — Some competition authorities(for example in ) have
senta press release stating that competitors are allowed to take joined measures that the market
requires in these dramatic circumstances. This applies for example for the coordination regarding
cancellation policies to avoid a price war.

e (Conduct a special research about how harmful “no communication” can be for client’s brand: The
incredible and harmful power of silence for your brand. One of egta’s members shared their recent
communication about this under the campaign “now is the time": Atresmedia did a

to ask about their perception of advertising in a time of crisis.

PROGRAMMING

e Double digitincrease in linear — also among young audiences

e Growing multi-screen consumption of TV (see ComScore figures for example)

e Postponement of high value-high cost programming for the forthcoming months after the crisis
— re-running archive programming

e Postponement or cancellation of shows with live audience/taping without audience

e Problem with long running series and soaps — production needs to be halted, resulting in a change
of schedule — often channels broadcast less episodes weekly.

e Postponement of major new content releases (new shows or movies) for future months when
better market performance is expected

e Initiatives to engage teenagers and youngsters, keep their spirits up while keeping their families
and communities safe by staying apart , )
e Educational programs for children
o Homeschooling - special segments with teachers, preparation for exams (e.g. ,
)
o Educational shows online and on air for children (e.g. by FTVP)
o Virtual museums' visits, gymnastics, special interactive showson radio, radio plays (e.g.

)

2 Information based on egta survey among members.

Page| 3


https://www.acm.nl/nl/publicaties/toezicht-acm-tijdens-coronacrisis
https://www.dropbox.com/s/mk94ccrjrkmjp14/2020_AtresMedia_COVID19_Branding.pdf?dl=0
https://www.dropbox.com/s/mk94ccrjrkmjp14/2020_AtresMedia_COVID19_Branding.pdf?dl=0
https://origin.warc.com/content/paywall/article/warc-datapoints/consumersreadingmoreonlinenewsandwatchingmorelineartvascovid19spreads/132088
https://www.comscore.com/Insights/Blog/Coronavirus-pandemic-and-online-behavioural-shifts?utm_campaign=EMEA_REG_MAR2020_NRTR_COVID19&utm_medium=email&utm_source=comscore_elq_EMEA_REG_MAR2020_NRTR_COVID19_T1_BP&elqTrackId=b4d54d7d4dbb4e6fbabfd41201e7fb80&elq=03baed951cf748bbbb2b8ff34449681d&elqaid=10305&elqat=1&elqCampaignId=6520
https://www.rte.ie/news/coronavirus/2020/0317/1123688-coronavirus-isolation-social-distancing-2fm-rte/
https://weraveyou.com/2020/03/savethesummer-movement-unites-the-music-industry/
https://ct24.ceskatelevize.cz/domaci/3062122-ceska-televize-v-pondeli-spusti-vysilani-pro-skolaky-porad-ucitelka-okamzite-reaguje
https://www.srf.ch/sendungen/myschool/srf-myschool-baut-sein-angebot-aus
https://www.francetelevisions.fr/et-vous/notre-tele/evenements/covid-19-france-tv-fait-bloc-et-mobilise-ses-antennes-2361
https://www.presseportal.ch/fr/pm/100014224/100844151

Programs focused on life in quarantine, solidarity among citizens, tips on entertainment, positive
news, giving tips such as: how to entertain kids, how to help neighbours in quarantine, how to help
elderly people, local initiatives

o RTL's on TV and Radio
o \Vier's daily magazine
o BBC's
o Vivacité's
o Mé6's for families from a famous chef's own home
Virtual cultural programs and events ( by RTE, Virtual Music

Festival where artists will play from home)
Public service announcements and campaigns

o Donating free advertising inventory for government public health and awareness
campaigns (For e.g. in the - NBCUniversal, Viacom(BS, iHeartMedia, The Atlantic and
Disney/ABC)

o Dedicated stations or programs to information on health and the virus (e.g.

station on DAB in the UK, Covid-19 - live chat on TF1,
from Codogno, Italy, by Europe1)

o Special podcasts (example by R T1)

o A to support the French medical staff with a special
programme during which two full ad breaks’ revenues were dedicated to charity.

Special programs for senior citizens (e.g. Czech TV launching a for seniors)

Many broadcasters use that time to emphasise the quality of the programme available on their
VOD platforms. Some of them simply run special promotional campaigns promoting their VOD
offer, whilst some even open up their platforms for a free access or offer a free trial. Examples:

O

ProSieben's streaming service Joyn offers the for
three months.
Sky has with NBCUniversal to make a range of movies available to rent at home

through the Sky Store, on the same day as the global premieres.

Canadian broadcasters, TelCo's& BDUs are extending free services to Canadians (free
access to extra channels, data cap relief)

Sky Deutschland the Sky Cinema and Sky Entertainment packages including Sky
Box sets for all customers for one month.
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https://www.rtlgroup.com/en/news/2020/11/lets_stay_positive_at_home.cfm
https://communicatie.vier.be/vier-steekt-vlamingen-vanaf-morgen-een-hart-onder-de-riem-in-het-dagelijkse-reportagemagazine-corona2020
https://www.bbc.co.uk/mediacentre/latestnews/2020/bbc-keeping-nation-informed-educated-entertained
https://www.rtbf.be/vivacite/article/detail_chers-voisins-faisons-regner-la-solidarite-durant-le-confinement-face-au-coronavirus?id=10459094
https://www.offremedia.com/m6-adapte-son-access-au-confinement-en-programmant-cyril-lignac-en-direct-de-sa-cuisine-la-place-de
https://www.rte.ie/news/ireland/2020/0317/1123651-st-patricks-day/
https://variety.com/2020/tv/news/coronavirus-public-service-advertising-white-house-nbc-cbs-abc-1203536367/
https://radiotoday.co.uk/2020/03/health-info-radio-launched-with-covid-19-updates/
https://radiotoday.co.uk/2020/03/health-info-radio-launched-with-covid-19-updates/
https://www.lci.fr/questions-coronavirus/
https://www.aljazeera.com/news/2020/03/morning-codogno-coronavirus-radio-station-italy-200305213611096.html
https://www.aljazeera.com/news/2020/03/morning-codogno-coronavirus-radio-station-italy-200305213611096.html
https://www.europe1.fr/emissions/ma-rencontre-avec
https://www.rtl.fr/emission/coronavirus-rtl-avec-vous
https://www.offremedia.com/francetv-publicite-recolte-plus-d1meu-de-recettes-publicitaires-autour-de-lemission-ensemble-avec
http://www.ceskatelevize.cz/zpravodajstvi-ostrava/novinky-ze-studia/403107-televize-tretiho-veku-ceska-televize-zacne-vysilani-programu-pro-seniory/
https://cryptodictation.com/2020/03/22/joyn-plus-with-a-special-offer-on-the-corona-crisis/
https://www.skygroup.sky/en-gb/article/sky-to-make-new-cinema-releases-available-the-same-day-in-the-home
https://www.broadbandtvnews.com/2020/03/19/sky-deutschland-opens-packages-to-all-customers/

o Some TV companies have offered to ,as is
the case for German broadcasters ARD, RTL, ZDF and ProSiebenSat.1

EXTERNAL REPORTS ABOUT
THE FINANCIAL IMPACT OF COVID ON

ADVERTISING/MARKETING

e EBU:
e |PSOS:
e AtresMedia:

e McKinsey & Company:

e Havas Media:

e Facebook:

e Boston Consulting Group:
e Ogilvy Group:

e Group M:

e Dentus Aegis Network:

REPORTS AND RESEARCH ABOUT THE NEED

TO ADVERTISE IN TIMES OF CRISIS

You will also find insightful articles about the need to keep on advertising in times of crisis on this Scoop.it
board:
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https://tbivision.com/2020/03/23/covid-19-round-up-german-broadcasters-to-shoulder-costs-oprah-launches-apple-show-rakuten-tv-adds-free-films/
https://www.dropbox.com/s/l4t69au2tku5g7v/2020_EBU_COVID-19_Crisis_PSM_Audience_Performance.pdf?dl=0
https://www.dropbox.com/s/hrfexxfngfgsogj/2020_Ipsos_understanding_the_corona_crisis.pdf?dl=0
https://www.dropbox.com/s/mk94ccrjrkmjp14/2020_AtresMedia_COVID19_Branding.pdf?dl=0
https://www.dropbox.com/s/mk94ccrjrkmjp14/2020_AtresMedia_COVID19_Branding.pdf?dl=0
https://www.dropbox.com/s/m35knu0ttoa92du/2020_McKinsey_COVID19_briefingnote.pdf?dl=0
https://www.dropbox.com/s/wngpuqu3put2j1v/2020_Havas_coronavirus_impact_Belgium.pdf?dl=0
https://www.dropbox.com/s/61vlqqa8ish9arv/2020_Facebook_COVID19_businessresponses.pdf?dl=0
https://www.dropbox.com/s/dw5shfzteywy479/2020_boston_consulting_COVID19_survey_results.pdf?dl=0
https://www.dropbox.com/s/at5a0rg3kkop252/2020_Ogilvy_report_comms_marketing_choices_COVID19.pdf?dl=0
https://www.dropbox.com/s/7xyiuqtwd9p3918/2020_GroupM_Italy_figures_COVID19.pdf?dl=0
https://www.dropbox.com/s/aqqw68eflsz193v/2020_Dentsu_COVID19_moving_into_new_normal.pdf?dl=0
https://www.scoop.it/topic/advertising-in-time-of-crisis

ADDITIONAL INFORMATION & CONTACTS

For additional information, we invite you to have a look at the other tools at your disposal:

e A private LinkedIn Group: This group, only accessible to egta members provides a secure forum
where questions, ideas and concerns can be immediately shared, facilitating the exchange of
information between companies and countries.

e A Scoop.lt Board, which gathers all the current news articles on coronavirus and how it is
impacting the advertising and marketing industry. This will give you a clear overview of how the
situation is evolving.

Contacts:
Anne-Laure Dreyfus Yuri Loburets
Director TV Director Radio
Alain Beerens Katerina Borovska
MarCom Manager Marketing & Research Coordinator
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http://s6gg.mj.am/lnk/AGgAAFZFBaAAAAAAAAAAAGm65jgAAWzAlZAAAAAAAAF9vwBeedTx1uj9SDUUSF2tYBfOal8QbAABbQ4/1/fp-nZDCDEareSyAlbl3t-w/aHR0cHM6Ly93d3cubGlua2VkaW4uY29tL2dyb3Vwcy8xMDUzNzY1Ny8
http://s6gg.mj.am/lnk/AGgAAFZFBaAAAAAAAAAAAGm65jgAAWzAlZAAAAAAAAF9vwBeedTx1uj9SDUUSF2tYBfOal8QbAABbQ4/2/0XjFJWWOsr58h_v4SECbMg/aHR0cHM6Ly93d3cuc2Nvb3AuaXQvdG9waWMvY292aWQtMTktYW5kLWFkdmVydGlzaW5nLWluZHVzdHJ5
mailto:annelaure.dreyfus@egta.com
mailto:alain.beerens@egta.com
mailto:yuri.loburets@egta.com
mailto:katerina.borovska@egta.com

