RADIO REACHES 91% WEEKLY: A18+ THAT HOLD A VISA OR MASTERCARD GOLD/PLATINUM CREDIT CARD
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APPROX 21% OF CANADIANS A18+ OWN A GOLD/PLATINUM VISA/MASTERCARD CREDIT CARD

R 74% of all A18+ WHO OWN A GOLD/ PLATINUM VISA OR MASTERCARD Internet % 81%
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N Facebook ﬁ 51% Radio Commercial motivation to do a general Internet/online search: 118 128 130
S Radio Commercial motivation to visit a specific website: 129 133 147
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