RADIO REACHES 88% WEEKLY: A18+ THAT HAVE USED SEASONAL USAGE OF ALLERGY/ SINUS MEDICATION IN PAST 30 DAYS
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APPROX 21% OF CANADIANS A18+ HAVE USED SEASONAL ALLERGY/ SINUS MEDICATION IN PAST 30 DAYS

A18+ THAT HAVE USED SEASONAL RADIO HAS THE LOWEST LEVEL OF AD AVOIDANCE!
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