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AM/FM Radio

connects with
Canadians
looking for a
vehicle.

AM/FM Radio reaches 90% of Canadians A18+ who plan on buying
a car in the next 12 months.

Radio’s weekly reach against these consumers is higher than the
reach of any of the social media platforms over the same time
period.

When when it comes to audio in general, Radio reaches this
consumer more than any other audio platform.

Ads on Radio are the least avoided by this consumers vs. any
other media platform; ads on the internet (72+%) and social
media (67+%) are the most avoided.

These consumers take action after hearing ads on AM/FM Radio:
* Do ageneral internet/online search that day 118i, 7+
days 123i
= Visit a specific website: <7 days 128i, 7+ days 135i
= Motivated to visit a business same day 145i
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AM/FM Radio
reaches 90% of
Canadians A18+

who plan on buying
some type of
vehicle in the next
12 months.
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90% of Canadians
who are looking to
purchase or lease a
vehicle in the next 12
months are reached
weekly by AM/FM
Radio.

24% of their MEDIA
TIME* is spent with
RADIO,

and 78% were
exposed 1o Radio
yesterday

Listen to Radjio while living their lives

Travelling:
Shopping / Errands
77%

Travelling to/from
work/school 66%

Doing House
Work / Yard Relaxing at
49% Home 48%

Getting Ready for
School / Work /

Exercising /

Working Out
Function 34% 29%

Waking Up /
Alarm 33%

At Work /
School 25%

SOURCE: NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA / AUTOMOTIVE-PLANS TO BUY A

VEHICLE/NEXT 12 MONTHS/ LIKELY TO BUY/LEASE | *MEDIA MIX RADIO/ TV/ DAILY NEWSPAPER/ COMMUNITY NEWSPAPER /

MAGAZINE/ INTERNET
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Radio delivers
more reach
than any
popular social

NECIERVE SN IES
against
Canadians
looking for a
vehicle.

Reach Past 7 days

AM/FM Radio

Facebook

YouTube

35%

Instagram 24%

Pinterest 15%

LinnkedIn 14%

Snapchat 11%

SOURCE: : NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA / AUTOMOTIVE-PLANS TO BUY A
VEHICLE/NEXT 12 MONTHS/ LIKELY TO BUY/LEASE

52%

90%
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72% of A18+ planning on purchasing anew vehicle avoid ads on the internet
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Internet
Web browsing

Internet

When it comes to Social Media
ad avoidance, ads —
on AM/FM Radio
are the least Daily Nwsp
avoided by those
who are planning
on purchasing /
leasing a vehicle in

the next 12 Streaming Auci
months. »

Com. Nwsp.

SOURCE: : NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA / AUTOMOTIVE-PLANS TO BUY A - . . .
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AM/FM Radio
delivers more

reach than any
other audio
platform.

90%

Compared to other audio platforms — past 7
days — AM/FM Radio reached 90% of people

looking to purchase/lease a vehicle in the
next 12 months vs. Spotify @ 22%

25%

22%
13%
AM/FM Radio YouTube Digital Music Podcasts
Services Spotify

SOURCE : NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA / AUTOMOTIVE-PLANS TO BUY A 8 . . .
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Later that Later that More than

H ea ri ng a n a d A18+ WHO PLANS TO BUY A VEHICLE IN THE NEXT 12 MONTHS (INDEX): came day | same week al;utee?k
Radio Commercial motivation to do a general Internet/online search: 118 114 123
O n A M / F M Radio Commercial motivation to visit a specific website: 111 128 135
Radio Commercial motivation to visit a store/business: 145 117 129
. . Radio Local-on-air radio discussion motivation to access a website: 108 128 133
Ra d I 0 m Otlva tes Radio Local-on-air radio discussion motivation to attend an event: 155 124 126
Radio Local-on-air radio discussion motivation to visit a store/business: 137 118 120

Purchases Time exposed to media before purchase (< 30 mins): Radio Index 105
Purchases Time exposed to media before purchase (30 mins+): Radio Index 124
Purchases Time exposed to media before purchase (made purchase any store/past 24 hrs): Index 104

car shoppers to
take action.

SOURCE: : NUMERIS RTS CANADA SPRING 2020/ A18+ / TOTAL CANADA / AUTOMOTIVE-PLANS TO BUY A

VEHICLE/NEXT 12 MONTHS/ LIKELY TO BUY/LEASE 9| Radio Connects | Radio Profiles | November 2020
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Currently,
AM/FM Radio is
retaining reach

vs. this time last
year: 95i Van,
94i Cal & Edm

A25-54 Weekly Reach Monthly Trending:

Vancouver Oct 2020 vs Oct 2019: 95 Index
Calgary Oct 2020 vs Oct 2019: 94 Index
Edmonton Oct 2020 vs Oct 2019: 94 Index

Weekly Reach % A25-54:
95%
89%
92% 93% 87%
87%

Sept 2019: QOct 2019: Nov2019: Dec 2019: Jan2020: Feb 2020: Mar 2020: Apr 2020: May2020:  June 2020: July 2020: Aug 2020: Sept 2020: Oct 2020:
08/26/2019to  09/23/2019t0  10/21/2019t0 11/25/2019t0 12/23/2019t0  01/20/2020t0 02/24/2020t0 03/23/2020t0 04/20/2020t0 05/25/2020t0  06/22/2020t0  07/27/2020t0 08/31/2020t0 09/28/2020t0
09/22/2019  10/20/2019  11/24/2019  12/22/2019 ~ 0V/19/2020  02/23/2020  03/22/2020 ~ 04/18/2020 ~ 0524/2020  06/21/2020 ~ 07/26/2020 ~ 08/30/2020 ~ 09/27/2020  10/25/2020

=#=(algary CTRL  =#=Fdmonton CTRL  =e=\/ancouver CTRL
SOURCE:NUMERIS PPM / AW / Weekly Reach % / A25-54 41U | RdUIU LUIIIELLS | RNAUIU FIUTIES | INUVETTIVET ZUZU
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