RADIO REACHES 90% WEEKLY: A18+ THAT HAVE SHOPPED AT M&M FOOD MARKET IN THE PAST MONTH
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TOP INDEXING GROCERY STORES M&M SHOPPERS

SHOPPED AT :
grocerygateway.com 452i
Other Online/... 257i
Fine Food Stores/... 176i
Loblaws 168i
Discount Grocery Store 157i
Co-op 152i
Sobeys 146i

18-24
25-34
35-44
45-54
55-64

65+

1131
25%

85i

APPROX 10% OF CANADIANS A18+ HAVE SHOPPED AT M&M FOOD MARKET IN THE PAST MONTH

A18+ THAT HAVE SHOPPED AT M&M
FOOD MARKET PAST MONTH:

90% are REACHED WEEKLY by
RADIO

24% of their MEDIA TIME* is spent
with RADIO

77% were EXPOSED to RADIO
YESTERDAY

Radio delivers 90% weekly reachagainst A18+ THAT
HAVE SHOPPED AT M&M FOOD MARKET IN THE PAST
MONTH — a higher % than popular social media
websites delivered in past 7 days

Facebook
YouTube...
Instagram
Pinterest
Twitter
LinkedIn

Snapchat

RADIO HAS THE LOWEST LEVEL OF AD AVOIDANCE!

73% of all A18+ THAT HAVE SHOPPED AT M&M FOOD MARKET IN THE PAST MONTH

Internet - Web Browsing

Internet - Social Media

Community Newspapers

Internet - Streaming Video

occasionally / frequently AVOID ADS ON THE INTERNET WHEN BROWSING
73%
68%

Magazines 63%
63%

49%

Streaming Audio

Radio

HHI: AVG $103,000 102i

95i

107i

Internet

Radio

Daily Newspaper
Magazine

Community Newspaer

101i

99i

Comparing to other audio

platforms — past 7 days —
AM/FM Radio is @ 90% vs
22% Internet Only Music

Service e.g. Spotify

21% of A18+ that have shopped at M&M Food Market in the past month find Entertainment
News/Celebrity Gossip on Radio important radio attribute ->31% more likely

Entertainment
News/ Celebrity

Possibility to
Enter Contests
Info about
products &
services | might
like to try/buy

Sports News

Music News
Info about sales
at local stores &

services

15%

\ g

Podcast

REGION BREAKDOWN: INDEX

/ % TOTAL
OCCUPATIONS:
117i
113i
102i 108i

95i

129
50%

Listen to Radio while living their lives

Radio Reached 77%
of your target
Yesterday

Travelling:
Shopping / Errands
75%

Doing House
Work / Yard 53%

Relaxing at
Home 50%

Internet-Only Music Streaming AM/FM Radio
Music Service  Video Service

(spotify) (YouTube) Travelling to/from

work/school 63%

A18+ THAT HAVE SHOPPED AT M&M FOOD MARKET IN THE PAST MONTH:

Radio Commercial motivation to do a general Internet/online search.

Radio Commercial motivation to
Radio Commercial motivation to
on-air radio discussion motivation to access a website:
on-air radio discussion motivation to attend an event.
a store/business:

Radio Local-
Radio Local-
Radio Local-on-air radio

Being part of my
day @ work

visit a specific website:
visit a store/business:

ussion motivation to vi.

Waking Up /
Alarm 36%

Getting Ready for
School / Work /
Function 33%

Exercising /
Working Out
32%

At Work /
School 27%

Purchases Time exposed to media before purchase (< 30 mins): Radio Index 107
- Vfr’qrchasresr Time expased trormedia before pq;;/?ase (3707m/'n5+)7.' Vﬁr’ad/‘o /ndex 140 -
Purchases Time exposed to media before purchase (made purchase any store/past 24 hrs): Index 114

SOURCE: NUMERIS RTS CANADA FALL 2020/ A18+ / TOTAL CANADA/ GROCERY STORES SHOPPED (IN
STORE/ONLINE) PAST MONTH M&M FOOD MARKET *MEDIA MIX RADIO/ TV/ DAILY NEWSPAPER/
COMMUNITY NEWSPAPER / MAGAZINE/ INTERNET
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