
Want  to expand  Reach  &  Share  of  Consumer  At ten t ion  
-> Add  Aud io to your  Med ia  M ix

NOTE: AUDIO INCLUDES BROADCAST RADIO, ONLINE AUDIO AND PODCASTS. CONSUMPTION IS HOURS SPENT PER DAY AMONG ONLINE POPULATION AGED 16 TO 64. HIGHEST INCOME IS A SUBSET OF HIGH.

SOURCE: WARC DATA GWI 2021

AM/FM Rad io is  t op  of  the  
aud io s tack  – Aud io p lan  
depends on  a  la rge r  % on  
AM/FM Rad io.

SOURCE:  RADIO ON THE MOVE 2020 | QB3dx. [Mean Summary] Thinking of the following type(s) of audio that you mentioned listening to yesterday, 

how many hours and minutes in total did you spend listening to each one? Base: Canadians 18+ (n=4,000)


