JhXel Want to expand Reach & Share of Consumer Attention
Mt - > Add Audio to your Media Mix

% Audio Share Media Total: 2021
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Paid online music
streaming services 9% Sirius XM 6%

Medium Income

2021:

NOTE: AUDIO INCLUDES BROADCAST RADIO, ONLINE AUDIO AND PODCASTS. CONSUMPTION IS HOURS SPENT PER DAY AMONG ONLINE POPULATION AGED 16 TO 64. HIGHEST INCOME IS A SUBSET OF HIGH.
SOURCE: WARC DATA GWI 2021

Audio's Share of Advertising

AM/FM Radio is top of the
audio stack — Audio plan

Music on YouTube 14%

depends on a larger % on
AM/FM Radio.

Free onlilne
music
SOURCE: RADIO ON THE MOVE 2020 | QB3dx. [Mean Summary] Thinking of the following type(s) of audio that you mentioned listening to yesterday, AM/FM Radlo 44% Personal/ Owned Music 11% ssetrrveig(ransln5g% Stlngsr%y v Audiobooks 2%

how many hours and minutes in total did you spend listening to each one? Base: Canadians 18+ (n=4,000)

Podcasts 5%




