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WITH CAR BUYERS
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RAD:O

CONNECTS
In the past week, AM/FM Radio reached 87% of

18+ Canadians who are planning to buy a vehicle
in the next 12 months.

AM/FM Radio’s weekly reach against these
consumers is higher than the reach of any of the
social media platforms over the same time period.

A M/F M RA D I O When it comes to audio in general, AM/FM Radio

reaches this consumer more than any other audio

CONNECTS platform.
WIT H P E O P L E Ads on AM/FM Radio are the least avoided(48%) by

this consumer group vs. any other media platform;
P LA N N I N G TO ads on the web (75%), and social media (69%) are
the most avoided, and ads on audio streaming
B U Y A platforms are avoided by 58% of these consumers.

V E H I C L E People planning to buy a vehicle take action after

hearing ads on AM/FM Radio:
» Do a general internet/online search that day
113i, later that week 133i
= Visit a specific website later that same day
125i,later that week 125i
= Motivated to visit a business that same day
146i, later that same week 124i, even more
than a week later 133i

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



RAD:O

CONNECTS Top 3 Occupations:
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ON A WEEKLY
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Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



RAD:O

CONNECTS CDNS 18+ WHO PLAN TO BUY A VEHICLE IN THE NEXT
12 MONTHS

CANADIANS
PLANNING TO Parents ik
B JY A VE H ICLE Child born past 2 years
ARE MORE Drive +10K / year 58% <)
LIKELY PARENTS,
D R I V E M O R E , Plans to buy: SUV 40%
BUY A SUV TYPE, Plans to buy: Sedan 22%
A N D S A M E Plans to buy: Sub-Compact
\B/ FE{'I:‘ IN CDL é) EI_ H E Y Plans to spend: +$20K 72%
C U R R E N T LY Plans to buy: Hybrid 55%
OWN. Plans to buy same BRAND of vehicle 239

currently own/drive most often

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



RAD:O
CONNECTS
Reach Past 7 days : PLANNING TO BUY A VEHICLE

AM/FM RADIO PW“m
DELIVERS Facebook
MORE REACH

IN TH E PAST 7 YouTube Videos
DAYS AGAINST
THESE
CONSUMERS Titer
VS. ANY

SOCIAL MEDIA
PLATFORM. Piterest

870/0]

51%

38%

Instagram 26%

16%

LinkedIn 16%

12%

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



RAD:O
CONNECTS

4 87% )

Compared to other audio platforms — past 7
days — AM/FM Radio reached 8/% of

WHEN IT COMES TO
AUDIO, NO OTHER
AUDIO PLATFORM
CAN REACH THESE
HIGH VALUE
CONSUMERS LIKE
AM/FM RADIO.

Canadians planning to buy a vehicle
vs. Internet Only Music ie Spotify @

27% 25%

17%

AM/FM RADIO ALSO

F E E L S M O R E AM/FM Radio [Listen to music via Listen to Internet Podcasts
streaming Video Only Music Service
PERSONAL THAN Service ( ( Spotify)

OTHER MEDIA: 44% > < YouTube

a Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



75% of Canadians planning to buy a vehicle - Avoid Ads

on the Web

RAD:O
CONNECTS

WHEN IT COMES TO Internet - Web Browsing
AD AVOIDENCE, ADS
ON AM/FM RADIO Internet - Streaming Video
ARE THE LEAST
AVOIDED BY THESE Internet - Social Media
CONSUMERS.

Daily Newspapers
ADS HEARD ON
INTERNET Magazines
STREAMING AUDIO
SERVICES ARE Streaming Audio
AVOIDED 21% MORE
THAN ADS ON AM/FM
RADIO BY THESE
CONSUMERS.

Community Newspapers

{ AM/FM Radio

TS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media
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CONNECTS

Listen to Radio while doing these activities

CANADIANS PLANNING

TO BUY A VEHICLE Ready for
SPEND 21% OF THEIR School /
MEDIA TIME* WITH Doing House |, "/ . | ere/.
AM/FM RADIO. ULl S/ R 0 31%
WHEN THEY ARE OUT . Travelling eercising / | At Work
A N D A B O U T, T H E Y A R E rave .mg: o/Trom . xerC|s!ng (o] g
ACTIVE AND ENGAGED o 1a% lchoat 62| aae | outzsse | 28%
LISTENERS. e a1 57

28.9

Outdoor
/ Advertising

CONSUMERS ARE
EXPOSED TO ADS ON
AM/FM RADIO CLOSE
TO W H E N T H E Y A R E Magazine Daily Newspaper Internet
MAKING A PURCHASE.

ing 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet

AM/FM Radio
\ /




Canadlians planning to buy a vehicle who have heard an AM/FM Radio Commercial are more likely

RAD:O

CONNECTS motivated to...

Index:

B Later that same day mLater that week  ® More than a week later

A F T E R 113 — - 125 125 127 124 133
HEARING AN

AD OR

D I S S C U S S I O N ..to do a general internet/ online ...to visit a specific website ...to visit a store/ business
ON AM/FM —

Canadlians planning to buy a vehicle who have heard a local on-air discussion on AM/FM Radjo

R A D I O , (On air personality) are more likely motivated to...

THESE

CONSUMERS o = o
st [ |11
TAKE ACTION.

...to do a general internet/ online ...to visit a specific website ...to visit a store/ business
search

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet
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