AM/FM Commercial Radio Stations in Canada:

RAD:O

CONNECTS
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Radio reaches people — and the ads on radio are heard & pay attention to:

6.9 million, 26% of
Canadians 18+2listen
to Spotify weekly*

Spotify reaching more
listeners than radio in CA?

More than 2 in five
Canadian adults (16-64)
listen to Spotify on a
weekly basis or 40%!

86% of Canadians 16-
64
Listened to AM/FM
Radio past 7 days?

In the past 7 days, 2.1 million,
7%o of Cdns. 18+ listened to
ad-supported subscription of

intemet only music®

Aaross the country, Spotify Free
spedifically reaches more than one
in four adults weekly in major
markets?!

63% of Cdns 18+ are paying
attention to what's being said
between songs on AM/FM
Music Stations, while
streaming stays in the

back

1 in 4 Spotify Free users
explicitly say they “pay
more attention” to
advertising on Spotify than
on radio?

Source: 1. Spotify & Kantar: TNS Research, CA Age=16-64, 2020 |2. Numeris Total Audiences to Stations in PPM Markets AW Fall 2020, A16-64|
3. RTS Fall 2020 | 4. Radio On The Move 2021

m18+ W18-34 W25-54 AM/FM Radio has the lowest ad avoidance:

Total | English | French | Ethnic | AM | FM _
716 592 97 27

| Reach: | 12+ | 18-34 | 18-49 | 25-54 [l 9% Streaming: | 12+ | 18-34 | 18-49 | 2554

Weekly:  85%

55%

81%

Daily: 46%

83% 86% M-Sun 2a-2a 10% 14% 15% 14%
51% 55% M-F 2a-2a 11% 15% 16% 15%
S/S 2a-2a 7% 12% 11% 10%

SOURCE: NUMERIS PPM / TOTAL METER CTRL / AW / BY 2020 / 2021

Music on YouTube
42%

Podcasts
12%

AM/FM Radio
BUYABLE
Share A2554:

Source: ROTM 2020
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Internet: Web Internet: Social Daily Internet: Magazines  Community Internet: Radio
Browsing Media Newspapers  Streaming Newspaper Streaming
Source: RTS SP 2021 Video Audio

AM/FM Radio is the REACH machine for audio:
Listen in the past week A18+

SiriusXxM
14%

Free Ad
Supported
Music
Streaming
Services
22%

Paid Music
Streaming
Services
23%

Personal/
Owned Music
30%

Music only TV
Channels 13%

Source: ROTM 2021

Podcasts 17%

Actions taken after hearing ad on AM/FM

mA18-34 mAB5-54 mA55+
54%

44%

32%

18%
0
TP

Gone online to get  Told someone else
more information about it
about it

Purchased it Took any of these

actions

Source: ROTM 2021 Ad1. Whether listening in the car or elsewhere, have you ever taken any of the following actions after
hearing a brand, product or service advertised on AM/FM Radio? Base: Canadians 18-34 (n=586); 35-54 (n=781); 55+
(n=634)
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