
AM/FM  RAD IO  CONNECTS  
WITH  CAR  BUYERS

AM/FM RADIO  
AND 
CANADIANS  
PLANNING TO 
BUY  A  VEHICLE



A M / F M  R A D I O  
C O N N E C T S  
W I T H  P E O P L E  
P L A N N I N G  T O  
B U Y  A  
V E H I C L E

I n  t h e  p a s t  w e e k ,  A M / F M  R a d i o  r e a c h e d  8 7 % o f  
1 8 +  C a n a d i a n s  w h o  a r e  p l a n n i n g  t o  b u y  a  v e h i c l e  
i n  t h e  n e x t  1 2  m o n t h s .

A M / F M  R a d i o ’ s  w e e k l y  r e a c h  a g a i n s t  t h e s e  
c o n s u m e r s  i s  h i g h e r t h a n  t h e  r e a c h  o f  a n y  o f  t h e  
s o c i a l  m e d i a  p l a t f o r m s  o v e r  t h e  s a m e  t i m e  p e r i o d .

W h e n  i t  c o m e s  t o  a u d i o  i n  g e n e r a l ,  A M / F M  R a d i o  
r e a c h e s  t h i s  c o n s u m e r  m o r e  t h a n  a n y  o t h e r  a u d i o  
p l a t f o r m .

A d s  o n  A M / F M  R a d i o  a r e  t h e  l e a s t  a v o i d e d ( 4 8 % )  b y  
t h i s  c o n s u m e r  g r o u p  v s .  a n y  o t h e r  m e d i a  p l a t f o r m ;  
a d s  o n  t h e  w e b  ( 7 5 % ) ,  a n d  s o c i a l  m e d i a  ( 6 9 % )  a r e  
t h e  m o s t  a v o i d e d ,  a n d  a d s  o n  a u d i o  s t r e a m i n g  
p l a t f o r m s  a r e  a v o i d e d  b y  5 8 %  o f  t h e s e  c o n s u m e r s .  

P e o p l e  p l a n n i n g  t o  b u y  a  v e h i c l e  t a k e  a c t i o n  a f t e r  
h e a r i n g  a d s  o n  A M / F M  R a d i o :

 D o  a  g e n e r a l  i n t e r n e t / o n l i n e  s e a r c h  t h a t  d a y  
1 1 3 i ,  l a t e r  t h a t  w e e k  1 3 3 i

 V i s i t  a  s p e c i f i c  w e b s i t e  l a t e r  t h a t  s a m e  d a y  
1 2 5 i , l a t e r  t h a t  w e e k  1 2 5 i

 M o t i v a t e d  t o  v i s i t  a  b u s i n e s s  t h a t  s a m e  d a y  
1 4 6 i ,  l a t e r  t h a t  s a m e  w e e k  1 2 4 i ,  e v e n  m o r e  
t h a n  a  w e e k  l a t e r  1 3 3 i

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



O N  A  W E E K LY  
A V E R A G E ,  
A M / F M  R A D I O  
R E A C H E S  8 7 %
O F  C A N A D I A N S  
A 1 8 +  W H O  A R E  
P L A N N I N G  T O  
B U Y  A  V E H I C L E  
I N  T H E  N E X T  
1 2  M O N T H S .

W H O  A R E  T H E Y
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Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet

68i

Top 3 Occupations: 



primary 
decision 
makers in 
purchasing 
new cars than 
the average 
Canadian, and 
88x more likely 
to be looking at 
sub compacts.

C A N A D I A N S  
P L A N N I N G  T O  
B U Y  A  V E H I C L E  
A R E  M O R E  
L I K E LY  P A R E N T S ,  
D R I V E  M O R E ,  
B U Y  A  S U V T Y P E ,  
A N D  S A M E  
B R A N D O F  
V E H I C L E  T H E Y  
C U R R E N T LY  
O W N . 73%

55%

72%

14%

22%

40%

58%

6%

32%

Plans to buy same BRAND of vehicle
currently own/drive most often

Plans to buy: Hybrid

Plans to spend: +$20K

Plans to buy: Sub-Compact

Plans to buy: Sedan

Plans to buy: SUV

Drive +10K / year

Child born past 2 years

Parents
116i

CDNS 18+ WHO PLAN TO BUY A VEHICLE IN THE NEXT 
12 MONTHS

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet

154i
Avg. 

13,870 
kms 128i

Avg. 
$27K 
100i



A M / F M  R A D I O  
D E L I V E R S  
M O R E  R E A C H
I N  T H E  P A S T  7  
D AY S  A G A I N S T  
T H E S E  
C O N S U M E R S  
V S .  A N Y  
S O C I A L  M E D I A  
P L AT F O R M . 12%

16%

16%

26%

38%

51%

87%

Pinterest

LinkedIn

Twitter

Instagram

YouTube Videos

Facebook

AM/FM Radio

Reach Past 7 days : PLANNING TO BUY A VEHICLE

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



W H E N  I T  C O M E S  T O  
A U D I O ,  N O  O T H E R  
A U D I O  P L AT F O R M  
C A N  R E A C H T H E S E  
H I G H  V A L U E  
C O N S U M E R S  L I K E  
A M / F M  R A D I O .  

A M / F M  R A D I O  A L S O  
F E E L S  M O R E  
P E R S O N A L T H A N  
O T H E R  M E D I A :  4 4 %

87%

27% 25%
17%

AM/FM Radio Listen to music via
streaming Video

Service (
YouTube)

Listen to Internet
Only Music Service

( Spotify)

Podcasts

Compared to other audio platforms – past 7 
days – AM/ FM Radio reached 87%  of 

Canadians planning to buy a vehicle 
vs. Internet Only Music ie Spotify @ 

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



75% of Canadians planning to buy a vehicle - Avoid Ads 
on the Web

W H E N  I T  C O M E S  T O  
A D  A V O I D E N C E ,  A D S  
O N  A M / F M  R A D I O  
A R E  T H E  L E A S T  
A V O I D E D  B Y  T H E S E  
C O N S U M E R S .

A D S  H E A R D  O N  
I N T E R N E T  
S T R E A M I N G  A U D I O  
S E R V I C E S  A R E  
A V O I D E D  2 1 %  M O R E
T H A N  A D S  O N  A M / F M  
R A D I O  B Y  T H E S E  
C O N S U M E R S .

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



C A N A D I A N S  P L A N N I N G  
T O  B U Y  A  V E H I C L E  
S P E N D  2 1 % O F  T H E I R  
M E D I A  T I M E *  W I T H  
A M / F M  R A D I O .  

W H E N  T H E Y  A R E  O U T  
A N D  A B O U T,  T H E Y  A R E  
A C T I V E A N D  E N G A G E D
A M / F M  R A D I O  
L I S T E N E R S .

C O N S U M E R S  A R E  
E X P O S E D  T O  A D S  O N  
A M / F M  R A D I O  C L O S E  
T O  W H E N  T H E Y  A R E  
M A K I N G  A  P U R C H A S E .

Listen to Radio while doing these activities

44.1 43.7 40
33.3

28.9

Magazine Daily Newspaper Internet AM/FM Radio Outdoor
Advertising

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet

Minutes:



A F T E R  
H E A R I N G  A N  
A D  O R  
D I S S C U S S I O N  
O N  A M / F M  
R A D I O ,  
T H E S E  
C O N S U M E R S  
A R E  L I K E LY  T O  
TA K E  A C T I O N .

113
125

146
133 125 124

138 127 133

…to do a general internet/ online 
search

…to visit a specific website …to visit a store/ business

Later that same day Later that week More than a week later

Canadians planning to buy a vehicle who have heard an AM/FM Radio Commercial are more likely 
motivated to…

121

183
157

129 137 136143
114

129

…to do a general internet/ online 
search

…to visit a specific website …to visit a store/ business

Canadians planning to buy a vehicle who have heard a local on-air discussion on AM/FM Radio  
(On air personality) are more likely motivated to…

Index:

Index:

Source: Numeris RTS Canada Spring 2021 / A18+ / Total Canada / Plans to buy a vehicle next 12 months: likely to buy/lease*Media Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet
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