
La radio amplifie les émotions

SOURCE:  La radio branchée sur les consommateurs 2019 15+ *Excluant les média sociaux
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Stats Canada Total Motor Vehicle Sales: April 2021
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Units Dollars (x 1,000)

SOURCE: Statistics Canada. Table 20-10-0001-01 New motor vehicle sales

Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Dec-19 Jan-20 Feb-20 Mar-20 Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21 Apr-21

Dollars (x1,000) / Units: 43.3 43.1 43.5 43.6 42.9 43.3 42.5 42.9 44.4 43.5 44.3 46.8 44.7 44.6 46.7 48.5 44.7 44.9 44.3 44.1 44.5 44.5 46.0 48.3 46.4 47.8 47.1 47.3

YOY Dollars: -3% 0% 2% -2% -4% -3% 3% 9% 1% 0% -4% 1% 4% 6% -44% -72% -42% -12% -2% -6% 3% 0% -6% 1% -12% -3% 79% 242%

YOY Units: -7% -3% -2% -5% -6% -6% -1% 1% -5% -2% -2% -2% 1% 2% -48% -75% -44% -15% -6% -8% 3% -2% -9% -2% -15% -10% 77% 251%



La radio amplifie les émotions

SOURCE:  La radio branchée sur les consommateurs 2019 15+ *Excluant les média sociaux
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Total Motor Vehicle Sales Units by Province: April 2021 

SOURCE: Statistics Canada. Table 20-10-0001-01 New motor vehicle sales
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Atlantic Quebec Ontario Man. +Sask. Alberta BC & Terr.

8%

% of Total Sales of Month:

26% 37% 5% 12% 11%

YOY: Atlantic Quebec Ontario Man. +Sask. Alberta BC & Terr.

Jan-20 0.4% 4.2% 4.1% -6.0% 5.1% -13.7%

Feb-20 0.1% 1.4% 4.9% -23.4% 8.1% 8.0%

Mar-20 -51.0% -56.1% -45.7% -41.9% -46.1% -41.8%

Apr-20 -66.9% -84.6% -79.3% -58.7% -61.2% -59.0%

May-20 -40.9% -38.2% -49.6% -38.3% -43.2% -44.4%

Jun-20 -14.4% 8.7% -23.8% -10.3% -21.8% -26.3%

Jul-20 -1.0% 3.6% -10.6% -5.2% -3.5% -15.8%

Aug-20 -5.6% -2.8% -12.4% -3.6% -8.3% -6.2%

Sep-20 7.6% 10.5% -4.0% 5.0% 4.1% 9.1%

Oct-20 0.3% -3.7% -6.7% 9.1% -1.6% 11.9%

Nov-20 -4.6% -6.2% -12.9% -10.5% -7.3% -3.9%

Dec-20 11.5% -5.9% -6.4% -1.7% -0.4% 9.5%

Jan-21 5.8% -33.5% -17.0% -2.4% -7.7% 2.9%

Feb-21 -0.9% 3.8% -21.4% -7.7% -3.3% -1.1%

Mar-21 98.5% 140.4% 47.4% 77.4% 80.4% 73.0%

Apr-21 224.1% 539.6% 280.7% 135.2% 134.8% 132.1%


