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CANADIANS
ARE READY TO
MOVE ON FROM
COVID

Radio Connects commissioned Angus Reid to poll 1,564
Canadians 18+, asking them how they feel about
returning to work, whether they’ve managed to save
money, and where they plan on spending in the next few
months.

The results show Canadians who are listening to AM/FM
Radio on an average day have money to spend, know
where they want to spend it, and are ready to move on.

SOURCE: Angus Reid Oct 2021 Base: 1564 2 | Radio Connects | October 2021



AM/FM RADIO
CONNECTS
WITH READY TO
GO CANADIANS

AM/FM Radio has retained its impressive reach and is the
only audio platform that can deliver audio audiences to
advertisers at scale

Business conditions for advertisers have improved

Most Canadians will continue to commute by car to
work and listen to AM/FM Radio daily

@ AM/FM Radio listeners have saved money; they're

©

ready to spend and know where they want to
spend it

3 | Radio Connects | October 2021



CANADIANS ARE
TUNEDINTO
AM/FM RADIO

Radio’s Reach
Ad 18+ Top 5 Markets'

Radio’s impressive reach dominates the audio
landscape. It's the only audio platform that can
deliver commercial messaging at scale, minute by
minute

794,150
81%
Weekly Reach Ad18+ PPM
Markets
SOURCE: 1. Total PPM Markets NC, Adults 18+, Average Weekly Reach, AMA, August 30 — October 10, 2021 | Map: Vancouver Ctrl / Edmonton Ctrl / Calgary Ctrl / Toronto Ctrl / Montreal Ctrl | 4 | Radio Connects | October 2021

2. Radio On The Move 2020



Canadians were faced with

being in some form of Local Business Conditions Are Improving

lockdown. - Local businesses Across the Country vs. Last Fall
suffered significantly from the

[EIBING 0SS ) C emelm s o e
customers or had restricted  anespeod Wassea HoRawan e Wiz s B anesna
business practices

Fall 2021

@ More Canadians are on the road

More businesses are open for face-to-
face customer service

Employment is returning to pre-Covid

@ Business conditions for advertisers

are improving

5 | Radio Connects | October 2021

SOURCE: Statistics Canada. Table 33-10-0398-01 Real-time Local Business Condition Index (RTLBCI)



CANADIANS ARE AM/FM Radio Listeners Are Ready To Go
MOVING ON

72%

@ /2% of Canadians are moving
on with their regular activities

77% of watchful Canadians 28%
state they listen to AM/FM Radio on a
typical day
/5% of those Canadians
(/) “ready to go' report listening s ooy sy o sonon s
to AM/FM Radio on an things get better

average day

SOURCE: Angus Reid Oct 2021 BASE: 1,564 QL1. Which of the following would best describe how ready you are to resume the activities you engaged in prior to the pandemic? 6 | Radio Connects | October 2021



MOST WORKING

CANADIANS EXPECT TO | | | |
COMMUTE TO WORK AS Canadians Are Moving V(\)/cn)r\livwh Their Commute To
THEY DID PRE-COVID

Only a 9-point change in how

@ many Canadians say they
won't have a commute to work

Majority of Canadians will
continue to commute by car

@ 84% of those commuting to

71%

work report listening to AM/FM
Rad|0 on an average day By car By public transit On foot By bike No commute

m Prior - Covid m Post- Covid

SOURCE: Angus Reid Oct 2021 Base: Employed and working primarily Out Of Your Home Before Covid (967) Q3. [Commuting before COVID-19] Please select the options below that best represent how 7 | Radio Connects | October 2021
you commuted to and from work before COVID-19, and how you expect you might commute to work in the next year or two



CANADIANS HAVE
BE E N SAVI NG Canadians Who Have Saved Money During Covid

MONEY Report They Listen To AM/FM Radio Daily

43% of Canadians were able
78% 77%

to save money during Covid

85% said some of it will go to
discretionary spending

@ Regardless of what they plan on

doing with their savings,
Canadians who are ready to spend
are listening to AM/FM Radio Cronerdung Cov o apendmg o g

, } 8 | Radio Connects | October 2021
SOURCE: Angus Reid Oct 2021 BASE: Able To Save Money (671) QC2. [Mean Summary] How do you expect to allocate the extra money you accumulated over the pandemic?



WHERE CANADIANS
ARE PLANNING ON
SPENDING

Shopping for new clothes for o my rome
back to work/school is on
people’s minds

Spenders are Daily AM/FM Radio Listeners

Clothing/shoes

Going to resto/bars

Personal services

@ Canadians are .
planning on going out
Membel:isthniSi/sGasses

With friends and families Sl
@ reuniting, spending on Home
J I - . B % Plan to spend
Deco_r and Reno s is high on — e RIETy
the list for Canadians e el -

. L : 9 | Radio Connects | October 2021
SOURCE: Angus Reid Oct 2021 BASE: 1,564 QC3. On which, if any, of the following do you plan to spend money on over the next couple of months?

Used car/truck



CANADIANS MAKING
TRAVEL PLANS
CONNECT WITH
AM/FM RADIO

9
9
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Over 40% of Canadians plan
on traveling within Canada

AM/FM Radio reaches Canadians
planning a road trip

Either by air or by sea, 34’s of
Canadians planning on
travelling abroad report
listening to AM/FM Radio daily

Travel Plans In The Next 6 Months

Domestic, by air

Domestic, by
other means

International, by
air

International, by B % Plan to spend
other means W % Listen to AM/FM daily

10 | Radio Connects | October 2021

SOURCE: Angus Reid Oct 2021 BASE: 1,564 C4. [Personal trips] Please indicate any travel plans you have or intend to make, for the next 6 months.



AM/FM RADIO
CONNECTS
WITH READY TO
GO CANADIANS

72% of Canadians are moving on with regular activities

Commuting by car remains the primary means by
which Canadians commute to work

85% of Canadians who saved money during Covid
plan on spending it on discretionary items

77% of Canadians planning on discretionary
spending report listening to AM/FM Radio daily

QOO

11 | Radio Connects | October 2021



