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Stingray to leverage Hivestack's suite of supply-side technology to power digital audio advertising in real time

MONTREAL, Nov. 29, 2021 /CNW Telbec/ - Hivestack, the world's largest, independent, programmatic digital out

of home (DOOH) ad tech company today announced the launch of an industry-first dynamic digital audio out of

home (AOOH) partnership with Stingray, the leading global music, media, and technology provider. The

integration of Stingray's proprietary streaming media player into Hivestack's suite of supply side technology,

including the Ad Server and Supply-side Platform (SSP) will allow for AOOH inventory to be available

programmatically for the first time in Canada.

Audio out of home is an exciting emerging new channel that reaches audiences out of the home,

complimenting a diverse omnichannel marketing mix and is now supported by verified audience measurement

through COMMB.  Stingray will produce and dynamically insert retail-based digital audio ads across their

streaming music network, leveraging the Hivestack Ad Server and COMMB audio-specific measurement. The

hyper contextually-relevant brand messaging is complementary to the shopping experience, informing

consumers of products that they might be interested in while providing advertisers an undiluted share of voice

within a retail environment. The result is a new AOOH channel that has the unique ability to inform, inspire and

influence lower funnel decision making at point of sale. This partnership will also provide Stingray with the

opportunity to monetize digital audio inventory through the Hivestack supply side platform (SSP), enhancing

yield management capabilities and diversifying revenue streams. 

Andreas Soupliotis, CEO & Founder at Hivestack said: "We are thrilled to be the first in Canada to facilitate audio

out of home transactions programmatically, it was a natural fit to combine our technology's precision targeting,

ad serving and measurement tools with this emerging channel. Through this groundbreaking partnership we

are expanding the definition of digital out of home, adding new formats and opportunities to reach audiences

across the Country."
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https://www.newswire.ca/news/hivestack/
https://c212.net/c/link/?t=0&l=en&o=3371453-1&h=3853139126&u=https%3A%2F%2Fhivestack.com%2F&a=Hivestack
https://c212.net/c/link/?t=0&l=en&o=3371453-1&h=3228001504&u=https%3A%2F%2Fwww.stingray.com%2F&a=Stingray
https://c212.net/c/link/?t=0&l=en&o=3371453-1&h=566665011&u=https%3A%2F%2Fmediaincanada.com%2F2021%2F10%2F27%2Fcommb-introduces-audio-ooh-measurement%2F&a=COMMB


Ryan Fuss, Senior Vice President Global Media Solutions at Stingray said: "Retail-based digital audio advertising

can help brands reinforce their omnichannel message when consumers are shopping, literally aisles away from

their products. Advertisers now have the unique ability to reach 100% composition of principal shoppers

through ubiquitous, complimentary retail-based audio advertising that effectively reaches every shopper, every

time. We believe that brands can help relieve consumers of decision fatigue with a well timed suggestion, just as

they are reaching for the shelves. With this new partnership with Hivestack we are now able to activate location-

specific digital audio advertising in real time, enhancing the shopping experience by providing contextually

relevant experiences for the consumer, and greater targeting abilities for the advertiser."

In store grocery shopping experiences continue to be the preferred method of shopping, as seen in a recent PwC

study which only further exemplifies the many opportunities to reach audiences out of the home.  AOOH

provides unique benefits for advertisers looking to reach audiences as they are actively making purchase

decisions, it is a complimentary addition to an omnichannel marketing mix.  When accessed programmatically

and enhanced through data, it allows for brands to reach audiences in retail and grocery environments with

more precision and ease.

About Hivestack


Hivestack is the largest independent, global, full stack, marketing technology company, powering the buy and

sell side of programmatic digital out of home (DOOH) advertising. On the buy side, marketers use Hivestack's

Demand Side Platform (DSP) to create measurable campaigns that activate DOOH screens in real time based on

consumer behaviour and audience movement patterns. On the sell side, DOOH media owners use Hivestack's

Supply Side Platform & Ad Server to manage inventory and drive revenue. Hivestack was founded in 2017 with

headquarters in Montreal, Canada and operates in 25+ countries across the globe. 

About Stingray

Montreal-based Stingray is a leading global music, media, and technology company with more than 1,000

employees worldwide. Stingray is a premium provider of curated direct-to-consumer and B2B services, including

audio television channels, more than 100 radio stations, SVOD content, 4K UHD television channels, FAST

channels, karaoke products, digital signage, in-store music, and music apps, which have been downloaded more

than 160 million times. Stingray reaches 400 million subscribers (or users) in 160 countries. www.stingray.com

SOURCE Hivestack

For further information: Please visit https://www.hivestack.com/ or follow us on LinkedIn, Twitter and Facebook

@hivestack
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