
2021’S TOP 5 MOST POPULAR AUDIO
INSIGHTS BLOG POSTS
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As 2021 comes to an end, we’re looking back at the blog posts that resonated

the most. Here are our top 5 most popular audio insights posts of the year in

descending order:

5. Let’s Roll: Why America’s Auto Dealers Need To Increase Their AM/FM

Radio Advertising To Reach Consumers Who Are Ready To Buy: In April,

reports from The Conference Board, Apple, Ipsos, and The New York Times

showed that the economy was returning to normal with increased consumer

confidence, commuting, and optimism. For the auto industry, this meant

Americans were primed to make purchases. Our 5  most popular blog post

showed that heavy AM/FM radio listeners are more likely than heavy TV

viewers to make a major auto purchase. It also outlined findings from a

LeadsRx AM/FM radio attribution report showing how campaigns generated

significant auto dealer website traffic.

By Lauren Vetrano December 13, 2021

th

SUBSCRIBE

Sign up to

receive a weekly

email with audio

insights and

advertiser case

studies from the

CUMULUS MEDIA

| Westwood One

Audio Active

Group

TOPICS

Apparel/Shoes

Attorneys Auto

Business-To-Business

Case
Study
Coronavirus
CPG

Search …



  AFFILIATES/PRODUCERS LOGIN 

PROGRAMMING

ADVERTISE

AFFILIATE BLOG

https://www.westwoodone.com/tag/coronavirus/
https://www.westwoodone.com/tag/perception-vs-reality/
https://www.westwoodone.com/tag/podcasts/
https://www.westwoodone.com/tag/share-of-ear/
https://westwoodone.com/2021/04/19/lets-roll-why-americas-auto-dealers-need-to-increase-their-am-fm-radio-advertising-to-reach-consumers-who-are-ready-to-buy/
https://www.westwoodone.com/author/lvetrano/
https://www.westwoodone.com/2021/12/13/
https://www.westwoodone.com/subscribe/
https://www.westwoodone.com/tag/apparel-shoes/
https://www.westwoodone.com/tag/attorneys/
https://www.westwoodone.com/tag/auto/
https://www.westwoodone.com/tag/business-to-business/
https://www.westwoodone.com/tag/case-study/
https://www.westwoodone.com/tag/coronavirus/
https://www.westwoodone.com/tag/cpg/
https://www.westwoodone.com/tag/creative/
https://www.westwoodone.com/affiliate/affiliates-and-producers-login/
https://www.westwoodone.com/
https://www.westwoodone.com/programming/
https://www.westwoodone.com/advertise/
https://www.westwoodone.com/affiliate/
https://www.westwoodone.com/blog/


4. The Westwood One 2021 Audioscape: Who Are Podcast Listeners?: Our

4  most popular blog post answered a simple question about podcast

listeners, an audience advertisers and brands were increasingly interested in

this year. Who are they? Using data from Edison Research’s “Share of Ear”

study and Nielsen’s Scarborough USA+, the Westwood One 2021 Audioscape

report revealed that the podcast audience is young, employed, educated,

and upscale.

3. Edison’s “Share Of Ear” Q3 2021 Five-Year Report Card: Pandora

Collapses, Spotify Stagnates, Podcasts Soar, AM/FM Radio Dominates,

And AM/FM Radio Streaming Is Up 2X: Edison’s quarterly “Share of Ear”

study is the authoritative examination of American audio time use. The Q3

2021 report provided an opportunity to look back over five years to

understand the shifts in U.S. listening. Looking at ad-supported audio, the

data showed AM/FM radio’s dominance, podcasts and AM/FM radio

streaming represented all of the growth, Pandora was down, and Spotify

stagnated.

2. The State Of TV: Cord Cutting, Viewership Declines, And Older

Audiences Mean Advertisers Need AM/FM Radio For Incremental Reach

And The Light TV Viewer: This year the television landscape underwent

ongoing changes as audience viewing habits continued to shift from linear TV

to ad-free streaming options. Major players like WarnerMedia, NBCU,

ViacomCBS, and Disney spent 2021 pouring resources into their video

subscription services at the expense of their broadcast TV and cable

networks. What did this mean for advertisers who have historically used TV

in their media plans for mass reach? Our look at the state of TV, cord cutting,

viewership declines, and older audiences outlined the implications and

offered a solution for advertisers – AM/FM radio.

And our most popular post…

1. Perception vs. Reality: Eight Things Brands Have Completely Wrong

About AM/FM Radio: The perception of media audiences has always been

skewed by prevalent myths in the ad community. In our most popular blog of

the year, the narrative about AM/FM radio was challenged using evidence

from research leaders Nielsen, the Federal Reserve, and Edison Research.

Eight of the biggest perceptions brands hold were disproved with the facts

on AM/FM radio listening levels and in-car consumption, commuting habits

during the pandemic, the audience share of major audio platforms, AM/FM

radio’s ability to generate incremental reach and ROI across various

categories, and during which dayparts AM/FM radio listening actually takes

place.

th

Creative

Direct-to-

Consumer

E-commerce

Equipment Rental

Financial

Gasoline

Health/Personal

Care

Home

Improvement

Infographic

Insurance

Meal Delivery

Media/Entertainment

Perception
vs. Reality
Pharmaceutical

Podcasts
Political QSR

Recruiting

Retail

Rideshare Services

Share of
Ear

Smart
Speakers
Spirits

Sports
Technology

Wireless/Telecom

Recent

Press

Releases

2021’s Top 5

Most Popular

Audio Insights

Blog Posts

https://www.westwoodone.com/2021/08/30/the-westwood-one-2021-audioscape-who-are-podcast-listeners/
https://westwoodone.com/2021/11/29/edisons-share-of-ear-q3-2021-five-year-report-card-pandora-collapses-spotify-stagnates-podcasts-soar-am-fm-radio-dominates-and-am-fm-radio-streaming-is-up-2x/
https://www.westwoodone.com/2021/04/26/the-state-of-tv-cord-cutting-viewership-declines-and-older-audiences-mean-advertisers-need-am-fm-radio-for-incremental-reach-and-the-light-tv-viewer/
https://www.westwoodone.com/2021/04/12/perception-vs-reality-eight-things-brands-have-completely-wrong-about-am-fm-radio/
https://www.westwoodone.com/tag/creative/
https://www.westwoodone.com/tag/direct-to-consumer/
https://www.westwoodone.com/tag/e-commerce/
https://www.westwoodone.com/tag/equipment-rental/
https://www.westwoodone.com/tag/financial/
https://www.westwoodone.com/tag/gasoline/
https://www.westwoodone.com/tag/health-personal-care/
https://www.westwoodone.com/tag/home-improvement/
https://www.westwoodone.com/tag/infographic/
https://www.westwoodone.com/tag/insurance/
https://www.westwoodone.com/tag/meal-delivery/
https://www.westwoodone.com/tag/media-entertainment/
https://www.westwoodone.com/tag/perception-vs-reality/
https://www.westwoodone.com/tag/pharmaceutical/
https://www.westwoodone.com/tag/podcasts/
https://www.westwoodone.com/tag/political/
https://www.westwoodone.com/tag/qsr/
https://www.westwoodone.com/tag/recruiting/
https://www.westwoodone.com/tag/retail/
https://www.westwoodone.com/tag/rideshare-services/
https://www.westwoodone.com/tag/share-of-ear/
https://www.westwoodone.com/tag/smart-speakers/
https://www.westwoodone.com/tag/spirits/
https://www.westwoodone.com/tag/sports/
https://www.westwoodone.com/tag/technology/
https://www.westwoodone.com/tag/wireless/
https://www.westwoodone.com/2021/12/13/2021s-top-5-most-popular-audio-insights-blog-posts/
https://www.westwoodone.com/2021/12/08/webinar-video-cumulus-media-and-signal-hill-insights-podcast-download-fall-2021-report/

