RADIO REACHES 85% WEEKLY: A18+ THAT PLAN TO PURCHASE FURNITURE IN THE NEXT 2 YEARS (EXCLUDING BED/MATTRESS & BABY FURNITURE)
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APPROX 9% OF CANADIANS A18+ ARE PLANNING TO BUY AFURNITURE IN THE NEXT 2 YRS
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A18+ PLANNING TO PURCHASE RADIO HAS THE LOWEST LEVEL OF AD AVOIDANCE!

3, 77% of all A18+ PLANNING TO /BUY FURNITURE occasionally / frequently AVOID ADS
FURNITURE IN THE NEXT 2 YRS: ON THE INTERNET WHEN BROWSING Radio Reached 71%
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PLANNING TO BUY FURNITURE — a higher % than (Spotify) (YouTube) 5 o o
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23% of A18+ that are planning to buy furniture find Enterntainment News/ Celebrity
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Radio Commercial motivation to do a general Internet/online search: 192 207 209
Facebook Radio Commercial motivation to visit a specific website: 200 203 240
—_— Radio Commercial motivation to visit a store/business. 205 173 189
outube... Radio Local-on-air radio discussion motivation to access a website: 198 186 231
Instagram Radio Local-on-air radio discussion motivation to attend an event: 296 206 185
Radio Local-on-air radio discussion motivation to visit a store/business: 223 189 188
Twitter ﬁ 25% - " o o @ " " . Purchases Time exposed to media before purchase (< 30 mins): Radio Index 121
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