RADIO REACHES 92% WEEKLY: A18+ WHO HAVE DIVORCE / SEPARATED IN THE PAST 2 YEARS

AGE BREAKDOWN: AVG AGE 45 : 94

OTHER LIFE EVENTS PST 2 YRS:
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APPROX 1% OF CANADIANS A18+ HAVE PAID FOR LEGAL SERVICES DEALING WITH DEBT CONSOLICATION / BANKRUPTCY IN THE PAST 3 YRS
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RADIO HAS THE LOWEST LEVEL OF AD AVOIDANCE!

67% of allA18+ WHO HAVE DIVORCED/ SEPARATED IN THE PAST 2 YEARS

occasionally / frequently AVOID ADS ON THE INTERNET WHEN BROWSING

Internet - Web Browsing
Internet - Streaming Video
Internet - Social Media
Magazines

Daily Newspapers
Community Newspapers
Streaming Audio

Radio

32% of your targe find the possibility to enter contests & win prizes on Radio an important

radjo attribute -> 122% more likely
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Entertainment
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products &
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Listen to Radio while living their lives

Doing House
Work / Yard
49%

Travelling to/from

Community Newspaer work/school 72%

other media 117i

Getting Ready for
School / Work /
Function 40%

Comparing to other audio
platforms — past 7 days —

Waking Up /
Alarm 34%

AM/FM Radio is @ 92% vs
45% Internet Only Music
Service e.g., Spotify
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Music Service  Video Service
(Spotify) (YouTube)
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Podcast Travelling:
Shopping / Errands
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At Work / School
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Working Out
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More than
A18+ WHO HAVE DIVORCED/ SEPERATED IN THE PAST 2 YEARS: Laterthatsame | Laterthat | = o
day same week

Radio Commercial motivation to do a general Internet/online search:
Radio Commercial motivation to visit a specific website:

Radio Local-on-air radio discussion motivation to access a website:

Radio Local-on-air radio discussion motivation to attend an event:

Radio Local-on-air radio discussion motivation to visit a store/business.

| 660 | 363
319

Purchases Time exposed to media before purchase (< 30 mins): Radio Index 109
Purchases Time exposed to media before purchase (30 mins+): Radio Index 221

SOURCE: NUMERIS RTS CANADA FALL 2020/ A18+ / TOTAL CANADA / LIFE EVENTS — HAPPENED/PAST 2
YEARS DIVORCE/SEPARATION*MEDIA MIX RADIO/ TV/ DAILY NEWSPAPER/ COMMUNITY NEWSPAPER /
MAGAZINE/ INTERNET ** USE DATA WITH CAUTION *** UNSTABLE DATA

at local stores &
services

Info about sales

Purchases Time exposed to media before purchase (made purchase any store/past 24 hrs): Index 139
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