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AM/FM Radio Listeners that remodeled or added space to their home in past 2 years 

People that remodeled or added space to their home in 
past 2 years

Advertising on AM/FM Radio reaches these people

Hearing ads on AM/FM Radio drives online activity       
Do a general internet/online search later same day 117i, Visit a 
specific website later that day 127i, Hearing an on-air 
discussion motivated them to visit a store, later that day 160i

Ads on AM/FM Radio are the least avoided           
48% of them avoids ads on the AM/FM Radio vs. 76% of 
them avoid ads on the web, 74% on social media, and 63% 
of them avoid ads on streaming audio platforms

In the past week, AM/FM Radio reached 84% of 18+ 

Canadians who remodeled or added space to their 

home in past 2 years

AM/FM Radio’s weekly reach against these consumers 

is higher than the reach of any of the social media 

platforms over the same time period

When it comes to audio in general, AM/FM Radio 

reaches this consumer more than any other audio 

platform, and when it comes to streaming, these 

consumers streamed Radio Stations’ broadcasts (18%).

84% of A18+ that remodeled or added space to 
their home in past 2 years were reached by 
AM/FM Radio in the past week

Source: Numeris RTS Canada FALL 2022 / A18+ / Total Canada / HOMEIMPROVEMENTS PROJECTS PAST 2 YRS ANY OF ADDED LIVING SPACE, REMODELED BATHROOM OR KITCHEN OR OTHER *Media  Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet2



Who are they?

AM/FM Radio reaches 84% of those who remodeled or 
added space to their home in past 2 years

3

110i vs. population

48%

91i vs. population

52%
8%

12%

23% 24%

12% 11%

< $40,000 $40,000 -
$59,999

$60,000 -
$99,999

$100,000 -
$149,000

$150,000 -
$199,999

$200,000+

81i 88i 105i 103i 121i 110i

75i

95i

94i 109i

116i 120i

Based on the latest RTS data, 

Approximately 21% of 18+ 

Canadians reported that they 

remodeled or added space to their 

home in past 2 years.

They are slightly younger, then the 

average 18+ Canadian, at 48 with 

HH Income that is above average. 94i

Avg. 
Age 48 

98i

113i

118i

103i

99i

Avg. HHI: 
$115K 108i

81i

Source: Numeris RTS Canada FALL 2022 / A18+ / Total Canada / HOMEIMPROVEMENTS PROJECTS PAST 2 YRS ANY OF ADDED LIVING SPACE, REMODELED BATHROOM OR KITCHEN OR OTHER ROOM *Media  Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



Canadians who remodeled or added space to their home in past 2 years – 7-day reach 18+

Radio vs. Digital Platform Reach 

49
%

Facebook YouTube InstagramAM/FM Radio

84
%

LinkedIn

Twitter

Pinterest

AM/FM Radio has the 
scale to reach more of 
these consumers in 7 

days vs. any social media 
platform
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76% of A18+ that remodeled or added space to their 
home in past 2 years avoid ads on the web
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When it comes to ad 
avoidance, ads on 
AM/FM Radio are least 
avoided by A18+ that 
remodeled or added 
space to their home in 
past 2 years.
Ads they hear on 
internet streaming 
audio services are 
avoided 31% more than 
ads on AM/FM Radio

Source: Numeris RTS Canada FALL 2022 / A18+ / Total Canada / HOMEIMPROVEMENTS PROJECTS PAST 2 YRS ANY OF ADDED LIVING SPACE, REMODELED BATHROOM OR KITCHEN OR OTHER ROOM *Media  Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



Canadians who remodeled or added space to their home in past 2 years choose AM/FM Radio in the car
– past month 

AM/FM Radio dominates in car tuning

9
%

Ad Free Streaming 
Audio ServiceOwned Music SiriusXMAM/FM Radio

61
%

HD AM/FM Radio

Podcast

61% of A18+ that remodeled or 
added space to their home in 

past 2 years listen most often to 
OTA AM/FM Radio while in the 
car. Plus 3% are listening via 

HD Radio and 1% via 
streaming.
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72% of A18+ that remodeled or added space to their home in past 2 years listen to AM/FM Radio when they are “out and about” 
and engaged in different activities

They are active AM/FM Radio listeners
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A18+ that remodeled or added space to their home 
in past 2 years spend 18% of their media time* with 
AM/FM Radio, and when they are ”out and about” 
they are engaged AM/FM Radio listeners

AM/FM Radio

33.0
min

34.0
min

45.1
min

40.7
min

46.0
min

Outdoor MagazineInternet Newspaper

They hear ads on AM/FM Radio close to the time 
they are making a purchase – Recency Theory

Source: Numeris RTS Canada FALL 2022 / A18+ / Total Canada / HOMEIMPROVEMENTS PROJECTS PAST 2 YRS ANY OF ADDED LIVING SPACE, REMODELED BATHROOM OR KITCHEN OR OTHER ROOM *Media  Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet



Canadians who remodeled or added space to their home 
in past 2 years pay attention to ads on AM/FM Radio

8

Canadians 18+ that remodeled 
or added space to their home 
in past 2 years in the past year 
who have heard an AM/FM 
Radio Commercial, are more 
likely motivated to…

Later 
that 

same 
day

Later 
that 

same 
week

More 
than a 
week 
later

Do a general internet/ online 
search 117i 124i 142i

To make a purchase 172i 144i 136i

To tell someone about it 129i 127i 142i

Visit a specific website 127i 132i 149i

Visit a store/ business 152i 136i 132i

Canadians 18+ that remodeled 
or added space to their home 
in past 2 years in the past year 
who have heard a local on-air 
host discussion are more likely 
motivated to…

Later 
that 

same 
day

Later 
that 

same 
week

More 
than a 
week 
later

Visit a specific website 119i 126i 141i

Attend an Event 182i 143i 126i

Visit a store/ business 160i 132i 144i

A18+ that remodeled or added space to their home in past 2 years are responsive to 
commercials and on-air hosts’ chatter about products and services, over indexing vs. the 
general population when it comes to taking action.  Even a week after hearing an ad they 
can be motivated to respond to an advertiser

Source: Numeris RTS Canada FALL 2022 / A18+ / Total Canada / HOMEIMPROVEMENTS PROJECTS PAST 2 YRS ANY OF ADDED LIVING SPACE, REMODELED BATHROOM OR KITCHEN OR OTHER ROOM *Media  Mix Radio / TV / Daily Newspaper / Community Newspaper / Magazine / Internet
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