WANT TO REACH PEOPLE THAT VISIT FAST FOOD
RESTAURANTS MONTHLY ? INVEST IN AM/FM RADIO

BASE: 18+ CANADIANS THAT HAVE VISITED/ORDERED PAST MONTH FROM A FAST- AM/FM Radio commercials and on-air discussions
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AM/FM Radio ads are least avoided
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Podcast 21% 61% 62% 63% 64% They spend 16% of their media time weekly with AM/FI
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Pinterest 10%

Internet - Podcasts
Daily Newspapers
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Community Newspapers
Internet - Streaming audio
Internet - Streaming video

Internet - Social media
Internet - Web browsing

SOURCE: RTS FALL 2023 18+ TOTAL CANADA /VISITED A FAST FOOD RESTAURANT PAST MONTH



