WANT TO REACH PEOPLE THAT ARE PLANNING TO BUY A CAR
IN THE NEXT 12 MONTHS ? INVEST IN AM/FM RADIO

BASE: 18+ CANADIANS THAT ARE PLANNING TO BUY A VEHICLE NEXT 12 MONTHS

(13%):

AM/FM Radio commercials and on-air discussions
motivates consumers to act after hearing an ad : INDEX

AM/FM Radio has higher weekly reach with them than any
social media platform or ad supported Spotify:

* +36% higher than Facebook

*  +72% higher than Ad Supported Spotify

Commercial: On-Air Discussion:

AM/FM Radio

Facebook

YouTube videos/channels
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AM/FM Radio ads are least avoided

Instagram

Podcast 23%
LinkedIn
Twitter 16%
Spotify Ad Supported
TikTok 12%
Pinterest 11%

SOURCE: RTS FALL 2023 18+ TOTAL CANADA / PLANS TO BUY A VEHICLE NEXT 12 MONTH LIKELY
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Internet - Podcasts
Community Newspapers
Internet - Streaming audio
Daily Newspapers
Internet - Streaming video
Internet - Social media

Internet - Web browsing

When they are in their car they are listening to AM/FM Radio

AM/FM Radio 63%
Owned Music 8%
Sirius XM 8%

Streaming Audio: Ad Free 5%
Podcast 5%
HD AM/FM Radio 3%

Streaming Audio: Ad Supported 1%

They spend 18% of their media time weekly with AM/FM
Radio : HOURS
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