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Profit Trust Price Insensitivity Acquisition

Without audio With audio

Acceleration Effect of Audio

Source: Effie × System1 Databank | % of campaigns achieving each outcome (Profit, Trust, Price 
Insensitivity, Acquisition) · Audio vs No-Audio, indexed to no-audio = 100 | n=1,262 (380 audio, 882 no-
audio) | 2007–2023 | Audio = Radio/Podcast coded field
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Audio’s Profit Lift Scales With Spend

Source: Effie × System1 Databank | % of campaigns achieving Profit, by media spend band · Audio vs No-Audio, 
indexed to no-audio = 100 | audio/no-audio: Small 84/214, Medium 128/357, Large+XL 166/301 | 2007–2023 | 
Audio = Radio/Podcast coded field
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Differentiation Brand image
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Differentiation

Source: Effie × System1 Databank | % of campaigns achieving each outcome (differentiation, brand image) · Audio vs 
No-Audio, indexed to no-audio = 100 | n=1,262 (380 audio, 882 no-audio) | 2007–2023 | Audio = Radio/Podcast coded 
field
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Emotional Delivery
% campaigns achieving incremental profit

Source: Effie Case Library | % of campaigns achieving incremental Profit, by campaign duration (emotional vs not 
emotional) | n=1,265, ads tested with System1 Test Your Ad (200,000+ global respondents) | 2007–2023
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Emotional advertising

Without audio With audio

2x

Emotional Delivery
Audio doubles profit for emotional advertising

Source: Effie × System1 Databank | % of campaigns achieving Profit, by emotional quality tier · Audio vs No-Audio, 
indexed to no-audio = 100 | audio/no-audio: below category 103/253, above 71/204, well above 124/297 | 2007–2023 | 
Audio = Radio/Podcast coded field
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Fluent x Emotional 
Campaigns

Source: Effie Case Library | % of campaigns achieving incremental Profit, by campaign 
duration (fluent and emotional) | n=1,265, ads tested with System1 Test Your Ad (200,000+ 
global respondents) | 2007–2023



Fluency Depends on Type of Distinct Brand Asset

System1's global Test Your Ad database, 500 US and European ads coded for 7 different types of distinctive assets 
used. % of ads in top 25% for Final Fluency



100

209 213

264

No audio,

non-distinctive
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distinctive

Audio x Codification
Audio and distinctive assets each roughly double 

profit, together they go furthest

Source: Effie × System1 Databank | % of campaigns achieving Profit, by audio × distinctiveness · Audio vs No-Audio, 
indexed to no-audio non-distinctive = 100 | n by cohort: no-audio non-distinctive 686, no-audio distinctive 196, audio 
non-distinctive 304, audio distinctive 76 | 2007–2023 | Audio = Radio/Podcast coded field



Fluency Depends on DBA Frequency 

Within vertical quartiles: Top vs Bottom quartile Star Rating, with top quartile Fluency Rating. 1265 US, Europe, UK & 
Ireland campaigns between 2007-2023 from the Effie Case Library (2017-2023 program years). Ads tested with 
System1’s Test Your Ad with 200,000+ Global Respondents.
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Emotional 
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x Time
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Within vertical quartiles: Top vs Bottom quartile Star Rating, with top quartile Fluency Rating. 1265 US, Europe, UK & 
Ireland campaigns between 2007-2023 from the Effie Case Library (2017-2023 program years). Ads tested with 
System1’s Test Your Ad with 200,000+ Global Respondents.



100
84

132

177

No-audio average

(all campaigns)

Short audio (<1yr) Long audio (1yr+) Long and

Distinctive

Emotion  x Fluency x Time

Source: Effie × System1 Databank | % of campaigns achieving incremental Share Gain, by audio duration and 
distinctiveness · Audio vs No-Audio, indexed to no-audio = 100 | no-audio baseline 882; audio Short <1yr 260, Long 
1yr+ 120, Long+Distinctive 25 (directional) | 2007–2023 | Audio = Radio/Podcast coded field
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