
Monthly reach/usage among persons 25-54 (Weekly reach for TV and AM/FM radio)

Persons 25-54: AM/FM radio has the greatest reach 

across all media
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Monthly reach/usage among persons 18-34 (Weekly reach for TV and AM/FM radio)

Persons 18-34: AM/FM radio has the greatest 

reach across all media
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Monthly reach/usage among persons 25-54
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Persons 25-54: AM/FM radio adds significant incremental 
reach to social media platforms
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Monthly reach/usage among persons 25-54

+46%

Persons 25-54: AM/FM radio adds significant 

incremental reach to YouTube
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The more ad-supported audio platforms in the media plan, the greater 

the net reach; The addition of AM/FM radio generates significant scale

Source: Edison Research at SSRS, "Share of Ear,” Q3 2025-Q2 2026. Persons 18+
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AM/FM radio makes your TV better with massive 

incremental reach
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Monthly reach/usage among persons 18+ (Weekly reach for TV and AM/FM radio)

Persons 18+: AM/FM radio has the greatest 

reach across all media
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Monthly reach/usage among persons 18-49 (Weekly reach for TV and AM/FM radio)

Persons 18-49: AM/FM radio has the greatest 

reach across all media
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Monthly reach/usage among persons 65+ (Weekly reach for TV and AM/FM radio)

Persons 65+: AM/FM radio has the greatest reach 

across all media
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Monthly reach/usage among persons 18+

Source: 2026 Spring MRI-Simmons USA
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Persons 18+: AM/FM radio adds significant incremental 

reach to social media platforms

59%

82%

41%

77%

28%

71%

Facebook Facebook +

AM/FM

radio

Instagram Instagram +

AM/FM

radio

TikTok TikTok +

AM/FM

radio



Monthly reach/usage among persons 18-34

+42%
+59%+40%

Persons 18-34: AM/FM radio adds significant incremental 

reach to social media platforms
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Monthly reach/usage among persons 18-49

+39%
+87%+51%

Persons 18-49: AM/FM radio adds significant incremental 

reach to social media platforms
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Monthly reach/usage among persons 55+

+42%
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Persons 55+: AM/FM radio adds significant incremental 

reach to social media platforms
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The more ad-supported audio platforms in the media plan, the greater 

the net reach; The addition of AM/FM radio generates significant scale

Source: Edison Research at SSRS, "Share of Ear,” Q3 2025-Q2 2026. Persons 25-54
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