Persons 25-54: AM/FM radio has the greatest reach

across all media

Monthly reach/usage among persons 25-54 (Weekly reach for TV and AM/FM radio)

AM/FM radio I 86 %
Podcasts INIIIEIGIGIGIGIGEE  59%
Live + time-shifted TV e 65%

Facebook NI 2%
YouTube e 57%
Instagram e 50%

Spotify NN 42%

YouTube Music NN 35%
TikTok - 34%
Apple Music I 23%

Snapchat NN 22%

Reddit I 21%

AM/FM streaming I 207
Linkedin N 19%
Pandora N 18%
Amazon Prime Music or Amazon Music Unlimited [N 17%
Pinferest NN 17%
X s 15%
SiriusxM N 10%
Audible M 6%

Source: Nielsen Comparable Metrics AM/FM radio & TV (Weekly): Katz Radio Group, Sound Answers Q1 2026; Podcasts (Monthly): Edison C o AR

- : AUDIO ACTIVE
Research, The Infinite Dial Study 2026; All other channels (Monthly): 2026 Spring MRI-Simmons USA UG ROUFP




Persons 18-34: AM/FM radio has the greatest

reach across all media

Monthly reach/usage among persons 18-34 (Weekly reach for TV and AM/FM radio)

AM/FM radio I 817

efofefelyim@  |WyA
YouTube e 65%
Instagram e 587%
Spofify NN 53%
Facebook I 53%
Live + fime-shiffed TV e 49%
TikTok I 46%
Snapchat . 37%
YouTube Music I 35%
Apple Music I 28%
Reddit I 27%
Pinterest IS 22%
X e 22%
Linkedin N 17%
AM/FM streaming GG 157
Pandora N 11%
Amazon Prime Music or Amazon Music Unlimited [ 11%
SiriusXM Il 5%
Audible I 5%

Source: Nielsen Comparable Metrics AM/FM radio & TV (Weekly): Katz Radio Group, Sound Answers Q1 2026; Podcasts (Monthly): Edison

@ cumuLLs | WY Westwood One

AUDIO ACTIVE

Research, The Infinite Dial Study 2026; All other channels (Monthly): 2026 Spring MRI-Simmons USA

G R O U P



Persons 25-54: AM/FM radio adds significant incremental

reach to social media platforms

Monthly reach/usage among persons 25-54

+34%
#607% +112%

Facebook Facebook + Instagram Instagram + TikTok TikTok + AM/FM
AM/FM radio AM/FM radio radio

(@ qumaus | W we:

Source: 2026 Spring MRI-Simmons USA AUDIOAEV'?;:;E

G R O U P




Persons 25-54: AM/FM radio adds significant
incremental reach to YouTube

Monthly reach/usage among persons 25-54

+46%

YouTube YouTube + AM/FM radio

(@ curuvs | W westwood O

Source: 2026 Spring MRI-Simmons USA AUDIOACTI\;E

GGGGG



The more ad-supported audio platforms in the media plan, the greater

the net reach; The addition of AM/FM radio generates significant scale

Unique daily reach among persons 18+ of ad-supported audio platforms

——— L

Ad-supported Spotify Ad-supported Ad-supported Ad-supported Ad-supported
only Spotify + Spotify + Spotify + Spotify +
ad-supported ad-supported Pandora ad-supported ad-supported
Pandora + podcasts Pandora + podcasts + Pandora + podcasts +
AM/FM radio AM/FM radio + ad-

supported SiriusXM

@ cumuLLs | WY Westwood One

Source: Edison Research at SSRS, "Share of Ear,” Q3 2025-Q2 2026. Persons 18+ AUDIO ACTIVE

G R O U P




AM/FM radio makes your TV better with massive

incremental reach

Weekly reach

BTV (live + time shifted) ® AM/FM radio

+23% +32%
+65% +45%

Persons 18+ Persons 18-34 Persons 18-49 Persons 25-54

cmnug | we

Source: Nielsen Audio Insights via Katz Media Group. Weekly reach Q1 2026 AU\DIOI\EEV"FIH:IME




Appendix



Persons 18+: AM/FM radio has the greatest

reach across all media

Monthly reach/usage among persons 18+ (Weekly reach for TV and AM/FM radio)

AM/FM radio I 87 %%
Live + time-shifted TV e 71%
Facebook NN 59%
fefelefelyipm  NI)A
YouTube e 53%
Instagram " 1%
Spotify NN 3%
YouTube Music I 31%
TikTok . 28%
Apple Music NN 20%
AM/FM streaming I 187
Snapchat NN 18%
Pandora NN 17%
Pinterest NN 17%
Reddit NG 16%
Amazon Prime Music or Amazon Music Unlimited [N 16%
Linkedin N 16%
X s 14%
SiriusXM I 13%
Audible M 5%

Source: Nielsen Comparable Metrics AM/FM radio & TV (Weekly): Katz Radio Group, Sound Answers Q1 2026; Podcasts A

" . DIO ACTIVE
(Monthly): Edison Research, The Infinite Dial Study 2026; All other channels (Monthly): 2026 Spring MRI-Simmons USA L ROO E P




Persons 18-49: AM/FM radio has the greatest

reach across all media

Monthly reach/usage among persons 18-49 (Weekly reach for TV and AM/FM radio)

AM/FM radio I 84 %
Podcasts GG 58%
YouTube e 60%

Live + fime-shiffed TV I 587%
Facebook NI 57%
Instagram I 53%

Spotify NN 46%
TikTok I 39%
YouTube Music I 35%
Snapchat . 28%
Apple Music I 25%
Reddit I 23%

Pinterest

AM/FM streaming

X

LinkedIn

Pandora

Amazon Prime Music or Amazon Music Unlimited
SiriusXM

Audible

A 19%
I 187
I 18%
I 18%
I 16%
I 15%
. 8%

. 6%

Source: Nielsen Comparable Metrics AM/FM radio & TV (Weekly): Katz Radio Group, Sound Answers Q1 2026; Podcasts A

(Monthly): Edison Research, The Infinite Dial Study 2026; All other channels (Monthly): 2026 Spring MRI-Simmons USA AUPIROcﬁETgVE




Persons 65+. AM/FM radio has the greatest reach

across all media

Monthly reach/usage among persons 65+ (Weekly reach for TV.and AM/FM radio)

AM/FM radio I 90%
Live + time-shifted TV e 877%
Facebook NN 56%
YouTube I 40%
Podcaost NG 387
YouTube Music N 21%
SiriusXxM I 21%
Instagram N 20%
Pandora NN 16%
AM/FM streaming NG 16%
Amazon Prime Music or Amazon Music Unlimited [N 14%
Pinterest NG 13%
Spotify NN 12%
Apple Music N 1%
TikTok N 9%
Linkedin N 9%
X . 7%
Reddit M 5%
Snapchat Il 3%
Audible I 3%

Source: Nielsen Comparable Metrics AM/FM radio & TV (Weekly): Katz Radio Group, Sound Answers Q1 2026; Podcasts A

(Monthly): Edison Research, The Infinite Dial Study 2026; All other channels (Monthly): 2026 Spring MRI-Simmons USA AUPIROcﬁETgVE




Persons 18+: AM/FM radio adds significant incremental

reach to social media platforms

Monthly reach/usage among persons 18+

+39%
+88% +153%

28%
Facebook Facebook + Instagram Instagram + TikTok TikTok +
AM/FM AM/FM AM/FM
radio radio radio

cmnug | we

Source: 2026 Spring MRI-Simmons USA AUDIO ACTIVE




Persons 18-34: AM/FM radio adds significant incremental

reach to social media platforms

Monthly reach/usage among persons 18-34

+42%
+40% +59%

Facebook Facebook + Instagram Instagram + TikTok TikTok +
AM/FM AM/FM AM/FM
radio radio radio

cmnug | we

Source: 2026 Spring MRI-Simmons USA AUDIO ACTIVE




Persons 18-49: AM/FM radio adds significant incremental

reach to social media platforms

Monthly reach/usage among persons 18-49

+39%
+51% +87%

Facebook Facebook + Instagram Instagram + TikTok TikTok +
AM/FM AM/FM AM/FM
radio radio radio

MuLUS | W

Source: 2026 Spring MRI-Simmons USA AUDIO ACTIVE




Persons 55+: AM/FM radio adds significant incremental

reach to social media platforms

Monthly reach/usage among persons 55+

+42%
+188% +379%

147

Facebook Facebook + Instagram Instagram + TikTok TikTok +
AM/FM AM/FM AM/FM
radio radio radio

cmnug | we

Source: 2026 Spring MRI-Simmons USA AUDIO ACTIVE




The more ad-supported audio platforms in the media plan, the greater

the net reach; The addition of AM/FM radio generates significant scale

Unique daily reach among persons 25-54 of ad-supported audio platforms

13% SE
7% °
meees
Ad-supported Spotify Ad-supported Ad-supported Ad-supported Ad-supported
only Spotify + Spotify + Spotify + Spotify +
ad-supported ad-supported Pandora ad-supported ad-supported
Pandora + podcasts Pandora + podcasts + Pandora + podcasts +

AM/FM radio AM/FM radio + ad-
supported SiriusXM

@ cumuLLs | WY Westwood One

Source: Edison Research at SSRS, "Share of Ear,” Q3 2025-Q2 2026. Persons 25-54 AUDIO ACTIVE

G R O U P
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